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University of Bahrain
College of Arts
Department of Communication, Tourism and Arts

Bachelor of Arts in Media & Communication

1. PROGRAM IDENTIFICATION

College Arts

Department Communication, Tourism and Arts
Academic Degree Obtained (in Arabic) Juaily pdedl 3 O ugn I

Academic Degree Obtained (in English) Bachelor of Arts in Media & Communication
Language of Instruction Arabic - English

Full-Time/Part-Time Program Full-Time

Length of the Program (Duration) 8 Semesters / 4 Academic Years

2. PROGRAM COMPONENTS

Course Type Courses CRD
University Requirements (UR) 4 11
= UR
College Requirements (CR) 6 18 N
. . 1 = GSE
General Studies Electives (GSE) 18
= MR
Major Requirements (MR) 16 48 = Minor
Major Electives List (ME)! - - o e
Minor? 30
Training (TR) 1 3 128 Credit Hours
Total 44 128




3. PROGRAM MINORS

Strate.glc_ Radio & Television Digital Media
Communication
BA in Media BA in Media & BA in Media &
&Communication Communication Communication
(Strategic Communication) (Radio & Television) (Digital Media)

4. PROGRAM OVERVIEW

The Bachelor’s Degree Program in Media and Communication comprises a set of common core courses in
addition to three major specializations designed to align with labor market needs, as outlined below:

Strategic Communication Specialization

The Strategic Communication specialization keeps pace with contemporary trends in communication and
persuasion. It encompasses areas such as advertising, public relations, media planning, corporate identity
and branding, as well as social and digital marketing. The specialization also covers media writing, design,
and production of communication and advertising messages based on principles of strategic planning and
creative thinking to achieve organizational, product, and service objectives.

Graduates of this specialization are prepared for employment in:
= Communication roles within marketing and corporate communication departments across public
and private sector organizations
» Advertising and public relations agencies
= Research and consultancy in strategic planning within both public and private sectors
* Planning and implementation of marketing campaigns

Radio and Television Communication Specialization

Radio and Television Communication specialization is designed to develop students both intellectually and
professionally through a forward-looking approach that reflects the ongoing developments in broadcasting,
television, and drama industries. It addresses advancements in audiovisual content production at both
conceptual and technological levels, as well as emerging formats of content delivery. The specialization
equips students with strong research and analytical competencies, in addition to practical skills necessary
to meet labor market demands with a high level of professionalism.

Graduates of this specialization are prepared for employment in:
» Radio news and/or program production
= Television news and/or program production
» Radio editing
= Television editing
= Television program presentation
= Radio program presentation
= Scriptwriting for television drama
» Directing television drama
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= Television filming and editing

Digital Media Specialization

The Digital Media specialization offers an advanced curriculum focused on developing students’ writing
skills in both Arabic and English, fostering innovation and technological proficiency, and strengthening
critical thinking, analytical abilities, and knowledge application. The program aims to produce graduates
who are well-versed in both theoretical and practical competencies required by the evolving media and
communication landscape.

Graduates of this specialization can operate within diverse media environments shaped by media
convergence, requiring practical expertise in digital media production tools and in-depth knowledge of
writing techniques and media coverage practices.

Graduates are prepared for employment in:

= Public and private sector organizations as digital media specialists, multimedia journalists, digital
content writers, video editors, web and mobile application designers, digital content developers,
graphic designers, 2D/3D animation producers, professional digital photographers, specialists in
editing and electronic publishing, and social media content and account managers, among others

* Multimedia content production for media institutions, including newspapers, radio and television
channels, online news platforms, and their associated social media channels, as well as mobile
application companies

= Entrepreneurship, through establishing independent ventures such as digital content platforms,
specialized content production and distribution for social media, and mobile application design

= Research, through conducting scholarly studies in digital media within research centers affiliated
with universities, private institutions, or civil society organizations

= Academic and educational fields, including employment as lecturers or faculty members in
educational institutions (universities, institutes, schools, and training centers)

5. PROGRAM EDUCATIONAL OBJECTIVES - PEOs

The developed program aims to:

1. Equip students with specialized knowledge that qualifies them for employment across various
media and communication professions within media organizations, as well as public and private
sector public relations and advertising departments.

2. Provide students with practical and applied skills in media production and creativity across its
diverse fields.

3. Fosterstudents’ critical, scientific, and analytical thinking in their research, theoretical, applied, and
production work, enabling them to address and analyze social, economic, and political issues at
both local and global levels.

4. Promote a strong commitment to professional ethics in media and communication, as well as to
social responsibility.

5. Develop students’ oral and written communication skills in both Arabic and English, along with their
technological competencies and capacity for self-directed learning in the media and
communication field.

* Enhance leadership, teamwork, and innovation skills within the context of media and
communication.




6. PROGRAM INTENDED LEARNING OUTCOMES - PILOs

Students who hold a BA in Media & Communication should be able to:

1.
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Apply knowledge of key theories, principles, and concepts in different contexts within the
contemporary media landscape.

Analyze media and communication content using appropriate scientific methods and tools.

Write news stories that adhere to a variety of media and strategic communication formats.
Produce radio and television programs, and dramatic content.

Design innovative content for digital media using integrated media applications and software.
Employ the best practices in media management, strategic communication plans, and marketing
campaigns.

Utilize technological tools and solutions in the field of media and communication.

Conduct scientific research in accordance with appropriate research methods and tools.

Apply ethical standards, legislation, and societal values relevant to the field of media and
communication

10. Communicate in Arabic and English with sufficient fluency and accuracy.

7. ADMISSION AND GRADUTAION REQUIREMENTS AND PROCEDURES

In addition to the general requirements and the unified regulations governing Bachelor’s degree programs

at University of Bahrain, applicants seeking admission to the Bachelor’s Degree Program in Media and

Communication must fulfill the following conditions:

A minimum high school average of 80%.

Successful completion of an aptitude test administered by the department for this purpose, in
accordance with the criteria approved by the department and the University’s regulations.
Successful completion of a personal interview conducted by the department, based on the criteria
it establishes.

Furthermore, continuation in the program requires students to maintain a minimum cumulative Grade
Point Average (GPA) of 2.0 throughout the duration of their studies.

To fulfill the graduation requirements of the Media and Communication Program, students are required to:

Successfully complete all courses required for graduation, totaling 128 credit hours.

Achieve the minimum cumulative Grade Point Average (GPA) required for graduation (at least 2.0
out of 4.0).

Obtain a minimum cumulative GPA of 2.0 out of 4.0 in major (specialization) courses.




CAREER OPPORTUNITIES

UX Designer

Ul Designer

Web Designer

2D Animator

3D Animator

Brand Identity Designer
Art Director

Creative Director
Packaging Designer
Publication Designer

Editorial Designer

Social media and digital
marketing content Designer

Motion Designer
Typographer

Infographic Designer

Ul Designer

Presentation Designer
Reporter / Correspondent
News Anchor / TV Host
Investigative Journalist

PR Executive

Corporate Communications
Manager

Specialist Media Relations
Copywriter

Brand Manager

Media Planner

Digital Marketing Specialist
Director

Producer

Scriptwriter

Video Editor /
Cinematographer




9. STUDY PLAN

9.1 Detailed Study Plan: Strategic Communication Specialization

Year 1 - Semester 1

Course Hours i
Course Code Course Title Course Pr'e . Major
LEC | PRAC | CRD Type |requisite| GPA
dadluYy) AalE)
ISLM 101 L 3 0 3 UR | - No
Islamic Culture
(1) A58 <l s
ARAB 110 Arabic Language Skills 3 0 3 UR No
BNl § ;o
ITBIS 105 el psle o sy 3 0 3 o J (— No
Elementary Computing
sy 4 sy aall)
ENGL 115 | Al bl 22l 3 0 3 o N p— No
English for Humanities |
Ol 35
HRLC 107 Human Rights 2 0 2 UR | - No
14
Year 1 - Semester 2
Course Hours ;
Course Code Course Title Course Pr‘e . Major
LEC  PRAC CRD Type | requisite | GPA
Ayl
ARAB 210 (2) Al 2 e 3 0 3 CR ARAB 110 No
Language Syntaxes
alay) 4 a5y Al
ENGL 116 " . bl & L 3 0 3 CR ENGL 115 No
English for Humanities Il
STAT 105 shaa¥l (e 3 0 3 CR N
Elementary Statistics ( Art Stud.Only) >~ | > T °
MEDCO110 (al) 2410) B Y] 45 kil 2 2 3 MR Y
News Writing & Reporting (in Arabic) | < | < | =~ % | 77 es
i i) Juai) (sals
MEDCO120 ) Justl e 3 0 3 V] S — Yes
Strategic Communication Principles
. . A
GSE 1 General Studies Elective X X 3 GSE > pgr No
GSE list
18




Year 2 - Semester 3

Course Hours :
Course Code Course Title Course Pr.e . Major
LEC | PRAC | CRD Type requisite GPA
4alay) 4 ) dsll)
ENGL 222 I ) ol 22 ko 3 0 3 CR  ENGL116  No
English for Humanities Il
il e Y1 gl MR
MEDCO130 Digital Media Fundamentals 2 2 3 ITBIS 105 Yes
(e alai¥) A3 2 L) Al 5 Aal MR
MEDCO14 . . . . 2 2 0 3 - Y,
€0140 News Writing & Reporting (in English) 3 es
MEDCO0210 (sl Aall) Gdle Y1) 4o 2 2 3 MR MEDCO110 Y
Media Writing (in Arabic) es
Loty by ylas
MEDC0220 Jel el 3 0 3 MR | Yes
Communication Theories
GSE 2 General Studies Elective X X 3 Gse | Asper No
GSE list
18
Year 2 - Semester 4
Course Hours Course Pre Major
Course Code Course Title ..
LEC  PRAC CRD Type requisite GPA
Akl sall 5 Cypaall G yall 2
HIST 122 Modern History of Bahrain and Citizenship 3 0 3 UR | - No
8 jall avaatll g 5 gall Jlaily) MR
MEDCO230 | ot pestlly ol LT 2 2 3 Yes
Visual Communication and Graphic Design
(3] 2l Ladle YI 41 MR
MEDCO0240 Media Writing (in English) p 2 3 MEDCO140 Yes
il Y &l jlea MR | o
MEDCO250 Visual Production Skills 2 2 3 Yes
eyl & L MR | -
predl e
MEDCO260 Media Research Methods 2 2 3 Yes
A
GSE 3 General Studies Elective X X 3 GSE > pgr No
GSE list
18




Year 3 - Semester 5

Course Hours :
Course Code Course Title Course Pr.e . Major
LEC | PRAC | CRD Type requisite GPA
Cliaiall saaxia ddlaall MEDCO110
MEDCO310 Multiplatform Journalism 2 2 3 MR and Yes
P MEDCO140
Lade V) daa il MR
MEDCO0320 T )ﬂ 2 2 3 ENGL 222 Yes
Media Translation
AEAT 5 2Dl iy i MR
MEDCO330 Media Laws and Ethics 3 0 | T Yes
MEDCO331 i) i) Juaiyl 5 4la)
Y] sl £ 3 0 3 Minor MEDCO120  Yes
Strategic Communication Management
MEDCO332 ALl Ay gl YLy
el . 2 2 3 Minor MEDCO120  Yes
Integrated Marketing Communication
GSE 4 General Studies Elective X X 3 Gsg | Asper No
GSE list
18
Year 3 - Semester 6
Course Hours :
Course Code Course Title Course PrF . Major
LEC | PRAC | CRD Type requisite GPA
Sl ddlaa
MEDCO410 . 2 2 3 MR MEDCO0210 Yes
Data Journalism
asinall 5 ey
MEDCO420 Media and Society 3 0 3 MR Yes
. MEDCO110
i) i) JlaisU s
MEDCO333 | .. }-ﬁ*‘sf“t d Communicati 2 2 3 Minor and Yes
riting for Strategic Communication MEDCO130
“aladl) - A i) Juasy)
MEDCO334 S G 2 A ) 2 2 3 Minor MEDCO331  Yes
Intercultural Strategic Communication
LaiaY! ) gill Jila g Calaail i)
MEDCO335 etV duol 5l Fhus Sl 2 2 3 Minor =~ Yes
Social Media Strategies
A GSE
GSES General Studies Elective X X 3 G ° pﬁsrt No
18




Year 4 - Semester 7

Course Hours ;
Course Code Course Title Course Pr.e . Major
LEC | PRAC | CRD Type | requisite GPA
sl Jlaiyl
MEDCO430 T N 3 0 3 MR  IMEDC0220  Yes
International communication
Laia ) (5o guail)
MEDCO0431 o d"}.&d 2 2 3 Minor | MEDCO120 Yes
Social Marketing
PEN | Jlai¥l cidlea Jaylads
MEDCO0432 . e . 2 2 3 Minor | MEDCO332 Yes
Strategic Communication Campaign
Planning & Design
) sl G g s A 3V Jlal
MEDCO0433 Crisis Communication & Spokesperson 2 2 3 Minor | MEDCO331 Yes
Skills
. . . . MEDCO230
4 il dadlad) 4y
MEDC0434 B & 1d t'.’: - 2 2 3 Minor | and Yes
randing entity Design MEDCO332
. . A GSE
GSE 6 General Studies Elective X X 3 GSE > pltiesrt No
18
Year 4 - Semester 8
Course Hours P Mai
Course Code Course Title Course r.e . ajor
LEC | PRAC | CRD Type requisite GPA
Juai¥ 8 e Y1 535 5 SsY)
MEDCO435 JEEN Y| . Completion
Innovation and Entrepreneurship in 2 2 3 Minor of 104 CRD Yes
Strategic Communication
sleall oy il Completion
MEDCO430 Practical Training 0 ° 3 MR orioceo Y0
6

1. The following course should be taken after completion of 104 CRD
MEDCO435 - Innovation and Entrepreneurship in Strategic Communication

2. The Practical Training (MEDCO490) should be taken after completion of 119 CRD

3. A Student can take MEDCO490 during the summer semester. In this case, he/she is not allowed to
register any other courses.




9.2 Detailed Study Plan: Radio & Television Specialization

Year 1 - Semester 1

Course Hours :
Course Code Course Title Course Pr‘e . Major
LEC PRAC CRD  Type requisite GPA
Laadluaty) Aala)
ISLM 101 . 3 0 3 UR | - No
Islamic Culture
(1) dasdd D les
ARAB 110 Arabic Language Skills 3 0 3 UR No
Wl § galia
ITBIS 105 welall ol iy 3 0 3 o S — No
Elementary Computing
Al 4 jalaiy) dall)
ENGL 115 | A plald 2 oY 3 0 3 CR | No
English for Humanities |
Ol 35
HRLC 107 Human Rights 2 0 2 UR | - No
14
Year 1 - Semester 2
Course Hours i
Course Code Course Title Course Pr.e . Major
LEC | PRAC | CRD Type |requisite GPA
44l &l
ARAB 210 (2) 254 e 3 0 3 CR ARAB 110 No
Language Syntaxes
by a4 jlaiy) sl
ENGL 116 I . Pl T 3 0 3 CR ENGL 115 No
English for Humanities Il
STAT 105 sl sobee 3 0 3 CR N
Elementary Statistics ( Art Stud.Only) | > |~ | > | 77 °
(et pal) ARIL) iy LAY ) AL Aol
MEDCO110 News Writing & Reporting (in Arabic) 2 2 3 MR Yes
i3 i) Juaty (salw
MEDCO120 A Juaill (s 3 0 3 Y S — Yes
Strategic Communication Principles
GSE 1 General Studies Elective X X 3 GsE | AP o
GSE list
18

11



Year 2 - Semester 3

Course Hours :
Course Code Course Title Course Pr.e . Major
LEC | PRAC | CRD Type requisite GPA
4alay) 4 ) dsll)
ENGL 222 I ) ol 22 ko 3 0 3 CR  ENGL116  No
English for Humanities Il
il e Y1 gl MR
MEDCO130 Digital Media Fundamentals 2 2 3 ITBIS 105 Yes
(e alai¥) A3 2 L) Al 5 Aal MR
MEDCO14 . . . . 2 2 0 3 - Y,
€0140 News Writing & Reporting (in English) 3 es
MEDCO0210 (sl Aall) Gdle Y1) 4o 2 2 3 MR MEDCO110 Y
Media Writing (in Arabic) es
Loty by ylas
MEDC0220 Jel el 3 0 3 MR | Yes
Communication Theories
GSE 2 General Studies Elective X X 3 Gse | Asper No
GSE list
18
Year 2 - Semester 4
Course Hours Course Pre Major
Course Code Course Title ..
LEC  PRAC CRD Type requisite GPA
Akl sall 5 Cypaall G yall 2
HIST 122 Modern History of Bahrain and Citizenship 3 0 3 UR | - No
8 jall avaatll g 5 gall Jlaily) MR
MEDCO230 | ot pestlly ol LT 2 2 3 Yes
Visual Communication and Graphic Design
(3] 2l Ladle YI 41 MR
MEDCO0240 Media Writing (in English) p 2 3 MEDCO140 Yes
il Y &l jlea MR | o
MEDCO250 Visual Production Skills 2 2 3 Yes
eyl & L MR | -
predl e
MEDCO260 Media Research Methods 2 2 3 Yes
A
GSE 3 General Studies Elective X X 3 GSE > pgr No
GSE list
18

12



Year 3 - Semester 5

Course Hours i
Course Code Course Title Course Pr'e . Major
LEC | PRAC CRD  Type | requisite  GPA
Gilatiall saaxia ddlaall MEDCO110
MEDCO310 Multiplatform Journalism 2 2 3 MR and Yes
P MEDCO140
Ladle ) daa il
MEDCO0320 L . 2 2 3 MR ENGL 222 Yes
Media Translation
ALENAT 5 aDle ) cilay i
MEDCO330 Media Laws and Ethics 3 0 3 MR | = Yes
. MEDCO110
'y o3 yalil) | ]
MEDCO341 Writi:ff)osiAR}aé?;); j\I'-Jelevision 2 2 3 Minor and ves
g MEDC0140
L ) MEDCO110
Ac 1Y) al jall =L |
MEDCO342 Basics 01‘$Raj(;liocul;‘ri:j r%m‘sLI‘::)duction 2 2 3 Minor and Yes
& MEDCO140
GSE 4 General Studies Elective X X 3 GSE As plfsrtGSE No
18
Year 3 - Semester 6
Course Hours i
Course Code Course Title Course Pr.e . Major
LEC | PRAC CRD  Type | requisite ~ GPA
Gl ddlaa
MEDCO410 . 2 2 3 MR MEDCO0210 Yes
Data Journalism
inall 5 eyl
MEDCO420 Media and Society 3 0 3 MR Yes
A 59 A pmal ) 23]y MEDCO110
MEDCO0343 Basics of Television Programs 2 2 3 Minor and Yes
Production MEDCO140
L;'\ﬁ)'iﬂ\j ‘;c\.ﬁ\g\ Hﬂ\ .
MEDCO344 Radio & Television Presentation 2 2 3 Minor ves
A4 g jalil) Ll yall
MEDC0345 (1) &5 800 Ll 2 2 3 Minor Yes
Television Drama (1)
GSES General Studies Elective X X 3 gse A pl‘.fsrtGSE No
18

13



Course Code

MEDCO430

MEDCO441

MEDCO442

MEDCO443

MEDCO444

GSE6

Course Code

MEDCO445

MEDCO490

1. The following course should be taken after completion of 104 CRD

MEDCO445 - Innovation and Entrepreneurship in Radio & Television

Year 4 - Semester 7

Course Title

sl Jay)

International communication
SN i) 2l g ) Jilas
Analysis & Production of Radio News
s A ) ) 5 Claa) s
Analysis & Production of Television
News
(2) A 540 Ll
Television Drama (2)

O A8 5 sl I ) pall el sl L
Talk Shows Production for Radio &
Television

General Studies Elective

Year 4 - Semester 8

Course Title

Os2 A 5 g3l ) 8 Jlae ¥ 33k 5 5 SEY)
Innovation and Entrepreneurship in
Radio & Television
steadl oy il

Practical Training

Course Hours

LEC

PRAC

0

CRD

18

Course Hours

LEC

PRAC

CRD

3

Course
Type

MR

Minor

Minor

Minor

Minor

GSE

Course
Type

Minor

MR

2. The Practical Training (MEDCO0490) should be taken after completion of 119 CRD

3. AStudent can take MEDCO490 during the summer semester. In this case, he/she is not allowed to

register any other courses.

Pre
requisite

MEDCO220

MEDCO341

MEDCO341

MEDCO345

MDECO343

As per
GSE list

Pre
requisite

Completion
of 104 CRD

Completion
of 119 CRD

Major
GPA

Yes

Yes

Yes

Yes

Yes

No

Major
GPA

Yes

Yes




9.3 Detailed Study Plan: Digital Media Specialization

Year 1 - Semester 1

Course Hours i
Course Code Course Title Course Pr.e . Major
LEC  PRAC CRD Type | requisite GPA
L) 28l
ISLM 101 L 3 0 3 UR | - No
Islamic Culture
(1) %t & e
ARAB 110 Arabic Language Skills 3 0 3 UR No
sl § ;galwe
ITBIS 105 widall sle G 3 0 3 o S p— No
Elementary Computing
by 4 yudasy) azll)
ENGL 115 A 3 0 3 (o N — No
English for Humanities |
OhesY) G s
HRLC 107 Human Rights 2 0 2 UR | - No
14
Year 1 - Semester 2
Course Hours :
Course Code Course Title Course Pr‘e . Major
LEC  PRAC CRD Type | requisite | GPA
gl &l
ARAB 210 (2) 24 Sl 3 0 3 CR ARAB 110 No
Language Syntaxes
by 4 judasy) axll)
ENGL 116 I . bl %2 . 3 0 3 CR ENGL 115 No
English for Humanities Il
STAT 105 sloaa?l (5ol 3 0 3 CR N
Elementary Statistics ( Art Stud.Only) | > |~ | > | 7 °
MEDCO110 (el Al & LY 5 Fubicl 2 2 3 MR Y
News Writing & Reporting (in Arabic) | < | < | =~ 7% | 77 es
sl i Juai¥ (salu
MEDCO120 7R d. . w'. . 3 0 3 MR | - Yes
Strategic Communication Principles
A
GSE 1 General Studies Elective X X 3 GSE > pgr No
GSE list
18

15



Year 2 - Semester 3

Course Hours :
Course Code Course Title Course Pr.e . Major
LEC | PRAC | CRD Type requisite GPA
4alay) 4 ) dsll)
ENGL 222 I ) ol 22 ko 3 0 3 CR  ENGL116  No
English for Humanities Il
il e Y1 gl MR
MEDCO130 Digital Media Fundamentals 2 2 3 ITBIS 105 Yes
(e alai¥) A3 2 L) Al 5 Aal MR
MEDCO14 . . . . 2 2 0 3 - Y,
€0140 News Writing & Reporting (in English) 3 es
MEDCO0210 (sl Aall) Gdle Y1) 4o 2 2 3 MR MEDCO110 Y
Media Writing (in Arabic) es
Loty by ylas
MEDC0220 Jel el 3 0 3 MR | Yes
Communication Theories
GSE 2 General Studies Elective X X 3 Gse | Asper No
GSE list
18
Year 2 - Semester 4
Course Hours Course Pre Major
Course Code Course Title ..
LEC  PRAC CRD Type requisite GPA
Akl sall 5 Cypaall G yall 2
HIST 122 Modern History of Bahrain and Citizenship 3 0 3 UR | - No
8 jall avaatll g 5 gall Jlaily) MR
MEDCO230 | ot pestlly ol LT 2 2 3 Yes
Visual Communication and Graphic Design
(3] 2l Ladle YI 41 MR
MEDCO0240 Media Writing (in English) p 2 3 MEDCO140 Yes
il Y &l jlea MR | o
MEDCO250 Visual Production Skills 2 2 3 Yes
eyl & L MR | -
predl e
MEDCO260 Media Research Methods 2 2 3 Yes
A
GSE 3 General Studies Elective X X 3 GSE > pgr No
GSE list
18

16



Year 3 - Semester 5

Course Hours i
Course Code Course Title Course Pr'e . Major
LEC | PRAC CRD  Type | requisite  GPA
Clatall 303200 ddlauall MEDCO110
MEDCO310 Multiplatform Journalism 2 2 3 MR and Yes
P MEDCO140
Ladle Y daa )
MEDCO0320 L . 2 2 3 MR ENGL 222 Yes
Media Translation
ALENAT 5 aDle ) cilay i
MEDCO330 Media Laws and Ethics 3 0 3 MR | = Yes
. .. MEDCO 130
"\e.vuéﬂ‘ |||
MEDCO351 .. I‘i’t:“&h. ; ;E‘;t’s ?ﬁj . 2 2 3 Minor and Yes
igital Publishing an itorial Design MEDCO 220
Aad ) colalahl) .
MEDCO352 - 3 0 3 Minor | MEDCO240 Yes
Digital Cultures
GSE 4 General Studies Elective X X 3 GsE | Asper No
GSE list
18
Year 3 - Semester 6
Course Hours :
Course Code Course Title Course Pr.e . Major
LEC | PRAC | CRD Type requisite GPA
Sl ddlaa
MEDCO410 . 2 2 3 MR MEDCO210 Yes
Data Journalism
asinall 5 2l )
MEDCO0O420 Media and Society 3 0 3 MR Yes
sinall U] 5 apanal
MEDCO353 =l sl gl o 2 2 3 Minor MEDCO351  Yes

Web Design and Content Creation
4 ad 5 A sanall 3 3¢ ) ikl arenad
MEDCO354 PREGROA 2 2 3 Minor | MEDCO351 Yes
User Experience (UX) and App Design
B sl 5 e laia¥) SleY) s 1)

MEDCO355 Digital Marketing and Social Media 2 2 3 Minor | - Yes
Management
GSE 5 General Studies Elective X X 3 GsE S pltiesrtGSE No
18

17



Year 4 - Semester 7

Course Hours H
Course Code Course Title Course Pr.e . Major
LEC | PRAC | CRD Type | requisite GPA
Al Jlasy) MR
MEDCO430 .L“;} d L 3 0 3 MEDCO0220 Yes
International communication
MEDCO451 Casll ol L) _
. . ‘ MEDCO2
Video Storytelling for the Web 2 2 3 Minor 0230 ves
MEDCO452 L) 40l A< jaiall )
S 4l A8 atal) g ) 2 2 3 | Minor MEDCO351  Yes
2D Animation
MEDCO0453 LS all e gaa sl 5 A pall iyl
K_JS);J\ 2 2 3 Minor | MEDCO351 Yes
Visual Effects and Motion Graphics
MEDCO454 KPR I M’\
SRR 2 2 3 | Minor MEDCO351  Yes
3D Design
GSE 6 General Studies Elective X X 3 GSE As pgr No
GSE list
18

Year 4 - Semester 8

Course Hours i
Course Code Course Title Course Pr.e. Major
LEC | PRAC | CRD Type requisite GPA
MEDC0455 Sl Syl A Jlee Y Baly 5 Sy _
- . - L . Completion
Innovation and Entrepreneurship in 2 2 3 Minor Yes
.. . of 104 CRD
Digital Media
aall il Completion
MEDCO450 Practical Training 0 6 3 MR of 119 CRD Yes
6

1. The following courses should be taken after completion of 104 CRD
MEDCO455 - Innovation and Entrepreneurship in Digital Media

2. The Practical Training (MEDCO0490) should be taken after completion of 119 CRD

3. AStudent can take MEDCO490 during the summer semester. In this case, he/she is not allowed to
register any other courses.




10. PROGRAM COURSE DESCRIPTION

10.1 Program Requirement Courses

Course Code MEDCO110 Course Title (A=) AaL) 45 LAy Al § ddasdl]
News Writing & Reporting (in Arabic)
JCaM 85 it by JLAY) e bl e llall iy iaall o jaily Aadi jal) Ll 5 Galaall 5 paliall e 580 8 5

Ao Lebilad s Ldanall Lulia)
This course introduces students to news writing and reporting concepts, methodologies, and techniques.
Students will develop an understanding of how to gather, formulate, analyze, and critique journalistic news
in written form.

Course Code | MEDC0120 Course Title >0y Juai¥) (galse
Strategic Communication Principles
Juai¥l sl o 58 0 WS sgndly JuaiV) (3 5k LA Cum (g ol i) JuaiV) {sabaay llall Gy e 35800 gy
Badeie 5 Agle il Aalle Jlai) Ay 4 @lld g JISEY) 5 aludl 55 IV (g sl 5 ¢ putlaall 3y suill 5 Aalad) BNl 5 (DY) pal i)

ool ASlae (8 ca) i) Juat¥) ity (galuall 038 Lay ) ) A8l (il )
This course is designed to provide students with a thorough understanding of the principles, methods, and
origins of strategic communication. Additionally, a strong emphasis will be placed on public
communication, advertising, public relations, direct marketing, and e-marketing. By utilizing interactive
multimedia global environments, students will apply these principles to strategic communication in Bahrain.

Course Code | MEDCO130 Course Title PRI TSN T I
Digital Media Fundamentals
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This course provides an overview of digital media concepts, terminology, and digital revolution. Students
will develop fundamental multimedia skills in the use of up-to-date applications, image and sound editing
tools, and video production skills, to create innovative media content.

Course Code | MEDC0O140 Course Title (Ao alaa) Aalily) 4, HLAY) LUK 5 Azl
News Writing & Reporting (in English)
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This course introduces students to the step-by-step process of producing news content, from
understanding the concept of news judgment to the research, reporting, writing and dissemination of
news stories In local media. Students will also learn to produce content across multiple platforms.

Course Code MEDCO0210 Course Title (Anal) 4311 Aadle Y) A
Media Writing (in Arabic)
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This course equips students with practical training in a wide range of reporting and writing techniques in
print, broadcast, and online. Students will gain experience in many different news genres and media
technologies, from the classic breaking newspaper story to rich multimedia features.

Course Code MEDC0220 Course Title Juan¥l g 2Je ) ol ylas
Media & Communication Theories
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This course provides an overview of media and communication practices, theories, and paradigms.
Communication, its scope, modes of practice, media effects and new trends are discussed along with
complex relationships between messages, technology, and audiences.

Course Code MEDC0230 Course Title S all asaaill g A jall Juasy)
Visual Communication and Graphic Design
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This course explores concepts related to visual perception, visual communication and their role in graphic
design and multimedia. Students will develop an understanding of communication analysis, through the
study of graphic design elements and principles, Gestalt theories, and semiology. Students will also learn
to use the different software, tools, and techniques to create visually appealing content.

Course Code MEDCO240 Course Title (B Aalllh) Aadle ) 4l
Media Writing (in English)
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This course will be a combination of lectures, discussions and hands-on experience that is intended to extend the
range of reporting skills that students acquired in earlier courses. It will focus on improving student reporting, writing
and research skills. The stories will be more challenging and more complex, requiring more enterprise by the
student, including multiple interviews and investigation.

Course Code MEDC0250 Course Title Al ZEY) ) Hlea
Digital Photojournalism
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This course is an introduction to basic elements of video journalistic storytelling for today's converged
It entails the implementation of practical pre-production and post-production skills newsrooms.
including script and scenario writing prior to the use of the appropriate programs to integrate sounds,
text, images, still and animated graphics with video. Students learn how to produce short-form films to
be delivered over the internet and mobile devices.

Course Code MEDCO260 Course Title Jeai¥) 5 wSle ) sy zealia
Media & communication Research Methods
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This course introduces students to quantitative and qualitative research methods in media and
communication. It also provides students with an in-depth understanding of scientific research methods
used for the collection, production, and analysis of data.

Course Code MEDCO0310 Course Title Cllaiall 3a3x1a didlaall
Multiplatform Journalism
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Multiplatform journalism enables students to produce content through a variety of platforms, allowing
them to capitalize on new technologies as they develop. This course enables students to develop research,
interviewing and writing skills to prepare, record, publish and edit material suitable for multiplatform
journalism including Social Networking Sites.

Course Code MEDCO0320 Course Title e Y daa i)
Media Translation

Al ¢ 5 5yl e 1 8 allaad) 20l U5 LS Ao 1) ek il o Leial s R 500 ) G 50 i pe
'EJAS;‘\}”} (A al) QUM\} sa;g)\.\;:}” Br-%) a;)l.\;}” Uil %JL};}“ &L:é).d\ Z.A;)S k_\:ufd\ Jady &:_;A:d\ 6 siuall L.;‘;J
A

The course includes a comprehensive introduction to translation in the media industry and the key
terminology associated with journalism and news translation. In the media translation field, students learn
about various translation types and their uses through practical experience that allows them to apply their
translation skills to investigative journalism, news, or opinion columns...

Course Code MEDC0330 Course Title ALEAT 5 DoY) cilay i
Media Laws and Ethics
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This course examines the legal texts and legislation that govern media and communication in the Kingdom
of Bahrain. It emphasizes the importance of ethics as a determinant of professional practice within the field
of media and communication.

Course Code MEDCO410 Course Title cbilll ddlaia
Data Journalism
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This course focuses on core concepts and principles in data journalism, exploring how data enhances
reporting and giving an overview of tools for producing data visualizations. Topics include analyzing and
structuring data, combining data from multiple data sets, and developing engaging visualizations.
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Course Code MEDC0420 Course Title il g 22he Y
Media and Society
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In light of technological advances and media convergence, this course examines the interaction between
mass communication and associated media industries, as well as their impact on society. The course also
explores the social functions of new media and its effects on culture, global market, and education and its
impact on Bahraini society.

Course Code MEDC0430 Course Title sl Juasy)
International communication
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The course focuses on the development of international media and analyzes influx issues related to
emerging media forms. Students will explore new media information systems and concepts related to the
"World-System Theory”, globalization, and significant media organizations in the Arab region and globally.
The course also presents a critical analysis of issues associated with the influx of emerging media forms.

Course MEDCO0490 Course Title sl il
Code Practical Training
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Through this course, students transition from the university to the labor market through essential training
experiences. This course prepares students for the transition from university to the workplace through
essential training experience, emphasizing the application of academic knowledge and skills within media
organizations related to their chosen specialization. The training placement provides students with the
opportunity to produce, edit, and manage projects including audiovisual materials, advertising campaigns,
designs, interactive applications, and interactive websites). (Please refer to the practical training guide
detailing all specializations listed of the BA in Mass Communication Program).




10.2 Strategic Communication Courses

Course Code | MEDCO331 Course Title Y JuaiYl sl
Strategic Communication Management
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The course examines the structure of public communication organizations, and the management of
resources to accomplish PR functions. Students will gain an understanding of strategic management
principles in the context of adapting to external environmental elements and the analysis of PR
management systems in a variety of production and service organizations in Bahrain.

Course Code MEDCO332 Course Title AL Ay gutl) YLy
Integrated Marketing Communication
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This course provides students with the necessary skills for planning, implementing, and evaluating
marketing communication strategies. It covers the communication elements associated with advertising,
public relations, personal selling, sales promotion, and direct marketing.

Course Code MEDCO333 Course Title @}3\)3“&\ Jlainy 4usl)
Writing for Strategic Communication
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This course addresses the production of promotional materials in advertising and public relations within
the context of strategic planning, as well as writing for various mediums (print, broadcast, display, social
media, and the Internet). Students will acquire the skills necessary to conduct appropriate interviews for
the preparation of business publications and reports, and the preparation of articles, brochures, annual
reports, and audio-visual press releases.

Course Code MEDCO334 Course Title CEE o) i) Juady)
Intercultural strategic communication
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This course examines the practices of international public relations adopted by governments and
multinational corporations in the context of global and Bahraini transformations. In addition to providing
a theoretical framework, the course provides a basis for examining public diplomacy models and
international communication applications. Students will also learn contemporary approaches to etiquette,
protocol, and strategic communication.

Course Code MEDCO335 Course Title GCLMAY\ d...a\jﬂ\ dSLm} CIL)A.\J‘)S.&‘
Social Media Strategies
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This course teaches students how to use social media in a strategic and objective manner, as well as
planning communication and promotional campaigns. Using examples from real-life, the course illustrates
how social media can be utilized in a strategic communications capacity.

Course Code MEDCO431 Course Title e laiay) & gull
Social Marketing
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This course examines marketing communication techniques and ethical issues related to social marketing
and social responsibility initiatives. Students will gain an understanding of the psychological and theoretical
frameworks necessary to develop social marketing campaigns within Bahrain as part of this course.

Course Code MEDCO0432 Course Title Lgapanali g (ol yiul) Juaill Sles Lagads

Strategic Communication Campaign Planning &

Design
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In this course, students will learn how to prepare and implement strategic communication campaigns in

advertising and marketing. The course emphasizes research and preparation of strategy, writing, and

designing promotional materials for advertising, public relations, and media strategies on the basis of real-
world case studies.

Course Code MEDCO433 Course Title el daiall @l g s e Y1 810
Crisis Management and Spokesperson Skills
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In this course, students study public relations management and remedial and preventative strategies in
crisis situations. The course also provides students with intensive training in delivering speeches to the
media, preparing for radio and television interviews, and managing press conferences, as well as an insight
into official body-language application related to media spokespersons.

Course Code MEDCO434 Course Title bl Aedlal) 43 58 araral
Branding & Identity Design
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This course focuses on the theory and practice of creating brand identities. Students will learn brand
strategy and develop skills to design logos, print ads, stationery, and business cards. Using various graphic
design tools, students will gain practical experience in creating distinctive brand assets that enhance brand
recognition and differentiation.

Course Code MEDCO435 Course Title Y JuatY) Bl
Creative in Strategic Communication
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This course develops students' skills in designing and developing an innovative project related to strategic
communication based on previously gained knowledge from previous courses. Following the review of the
projects by faculty members and external reviewers, a competition is conducted at the end of each
semester to select the three best projects. Certificates of appreciation are awarded to outstanding projects.
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10.3

Radio & Television Courses

Course Code

MEDCO341

Course Title
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Writing for Radio & Television
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This course examines the technical and editorial components of radio and television. Students will gain an
understanding of various techniques and structures used in news writing and editorials. Through directed
written works, students will be trained in proficient newswriting during the course.
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Basics of Radio Programs Production
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This course introduces students to the basic elements and skills needed for radio production. Students will
learn the process of recording and editing sound, and the use of various radio production templates.
Throughout the course, students will use Adobe Audition to produce various radio programs which include
the intro, radio reports, interviews, and profiles.

Course Code
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Basics of Television Programs Production
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This course introduces students to the basic elements and skills needed for television production. Students
will learn the process of recording and editing, and the use of various TV production templates. Throughout
the course, students will use Adobe Premiere and Adobe After Effects to produce a variety of TV programs
incorporating the intro, reportage, the interview, and the profile.

Course Code
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Radio & Television Presentation
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Students will learn how to control radio and television presentation elements, including script writing, text
organization, speech, and body language. They will also develop comprehensive knowledge of verbal and
nonverbal communication theories and applications.

Course Code
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Television Drama (1)
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During this course, students will be introduced to script writing and drama production principles. Students
will also be trained in various tools for understanding and analyzing short dramatic works and television
dramas, as well as producing short dramatic scenes.

Course Code
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Analysis & Production of Radio News
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This course will teach students how to recognize and select facts and information, weigh evidence and
analyze widely discussed events. Students will produce distinguished radio news broadcasts with depth of
presentation and apply effective critical thinking skills.

Course Code




Course Code MEDCO442 Course Title A ) ) Cilaal) Jolas
Analysis & Production of Television News
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This course will teach students how to recognize and select facts and information, weigh evidence and
analyze widely discussed events. Students will produce distinguished television news broadcasts with depth
of presentation and apply effective critical thinking skills.

Course Code MEDCO443 Course Code 2 4 gy 5800 Wl pal)
Television Drama (2)
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Students are taught to evaluate plays of drama and create short sophisticated dramatic scenes both in and
outside of the studio environment. Students will learn how to translate epics, biographies, and folktales, in
addition to writing scripts and television episodes.

Course Code MEDCO444 Course Title 2 Ay g3 ST A 5 sl gl lh s

Talk Shows Production for Radio &

Television
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This course will introduce the student to the different forms of dialogue, the basic rules for choosing topics
and guests, the methods for developing questions, and the procedures for managing dialogue.

Course Code MEDCO445 Course Title u_\_,..g‘)slﬁ\_s gt:\.d\?!\ CLuY\ ‘f oy
Innovation in Radio and Television Production

s JalSie ¢ 5 pie Y Aile O )%he 84Sl L JS il g pad) orand) Jlaa 5 Sl a L) aaf llall pauay
TR e paladill b ol pall (e 230 AS jliay (o dlill 5 ) Galadd (b Gl L eliact U e ST ) o liall 028

o3l e il Cun g JLie S Jumdl LY Riln 5l e iy LS adl
This course develops students' skills in designing and developing an innovative project related to the audio-
visual field, based on previously gained knowledge from previous courses. Following the review of the
projects by faculty members and external reviewers, a competition is conducted at the end of each
semester to select the three best projects. Certificates of appreciation are awarded to outstanding projects.

10.4 Digital Media Courses

Course Code MEDCO351 Course Title SR manaill 5 (a8l )
Digital Publishing and Editorial Design
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Through the study of illustration, graphics production and design, this course will teach students to create
communicative designs that can be implemented in still, animated, and interactive forms of visual
communication. Students will acquire advanced skills in digital imaging, image enhancement, and page
layout design needed to develop creative communication projects.

Course Code MEDCO0352 Course Title Ll e
Digital Cultures
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The course focuses on digital environments, media trends, communication, and content production within
social and cultural local contexts. Students will develop critical mechanisms for analyzing digital media
environments and their effects on cultures and subcultures.

Course Code MEDCO353 Course Title 4]y cusll (5 sias aranal
Web Design and Content Creation
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This course is designed to provide students with an understanding of the theoretical and practical
implications of web production, including digital content properties, web audience studies, screen design
standards, and web publishing. Additionally, it covers prototyping, designing navigation structures, and
creating media content for websites. A content management system (CMS) will be used by students to
produce a cohesive website, as well as to analyze statistics and data regarding website usage and provide
appropriate solutions.

Course Code MEDCO354 Course Title piaal) 4 ja g A sanall 3 3ea ) Ciliidad aranal
User Experience (UX) and App Design
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This course teaches students how to develop apps for tablets, smart phones, smart watches, and digital
platforms. In this project, students prepare, design, and implement a mobile application with appropriate
digital content and access mechanisms for usage statistics.

Course Code | MEDCO355 Course Title crE ) (B S B )
Management Digital Marketing and Social Media
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A fundamental understanding of digital content strategy and social media management is provided in this
course. Through this course, students will learn how to manage social media effectively in a rapidly
changing media environment, develop digital content strategies, and analyze social media analytics. A
real-life social media project will be conducted by students to demonstrate their skills.

Course Code | MEDCO451 Course Title sl sl £ L)
Video Storytelling for the Web
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This course is designed to teach advanced storytelling, recording, and editing techniques for online
platforms. The course will teach you to recognize and understand the technical and aesthetic aspects of
visual storytelling and building successful visual narratives using a combination of still images, HD video,
audio, and natural voices.

Course Code | MEDC0452 Course Title A 408 A el o gus )
2D Animation
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This course is designed to instill an understanding of animation principles and processes to produce quality
digital animations. Students will learn to successfully implement the production process of animation which
includes brainstorming, scripting, storyboarding, timing through animatics and final rendered animations
using adequate software.

Course Code MEDCO0453 Course Title LS oal LS80 ) e g M1 5 4 el il
Visual Effects and Motion Graphics
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In this course, students learn how to combine creative design with computer-generated imagery to create
visual effects for television, videos, animations, and advertisements. Students will be trained to create short
media projects using digital effects to develop innovative animations using the latest technology and
software.
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D Design3
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This course enables students to explore a range of tools and techniques to create 3-dimensional outcomes
with the use of appropriate software to produce 3D objects and characters. The course covers various 3-
D animation techniques as well as the creation and animation of cameras (bones, morph targets, modifiers,
transformations, mesh descriptions, twining, and character rigging).

Course Code MEDCO455 Course Title = el b Jlee Y a5 KLY
Innovation in Digital Media
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This course develops students' skills in designing and developing an innovative project related to strategic
communication. Following the review of the projects by faculty members and external reviewers, a
competition is conducted at the end of each semester to select the three best projects. Certificates of
appreciation are awarded to outstanding projects.

10.5 Elective Courses




Course . Course Hours Course Pre Major
Code Course Title Type |requisite. GPA
LEC PRAC crD P quist
sl ) Jaae
LAWI0L | NTRODUCTION TO LEGAL STUDIES X X 3 GSE | - No
oall oy galall
LAW 106 Lgosiatof X X 3 [ R — No
Constitutional Law 1
Loy J Ja
ECON 131 el ) dase X X 3 [ S — No
Introduction to Economics
Gaasadl) )
MKT 261 Marketing Management X X 3 GSE | No
alligdaiy elaiay) Gl oo
PSYC 230 Social Psychology and its Applications X X 3 GSE | No
Sl call
FA 316 oYl o X X 3 GSE | - No
Islamic Art
;45....\4.‘” Gl aaal)
FA318 Art Criticism X X 3 GSE | No
ENGL 130 Y Y Jase
Introduction to Literature X X 3 GSE | No
GEOG190 Allall doardY) L) jaall
Regional Geography of the World X X 3 GSE | - No
HISTO338 Euaall o jall gldl) 8 Jadil) g SLaBY) &y )l
Laall
alaall
Modern and Contemporary History of X X 3 S No
Economy and Qil in the Arabian Gulf
Syl
ISLM114 O ¢ sl « X 3 GSE | eooee No
Coranic Sciences
a4 A A Ja
ISLM141 Bl Al Y dﬁ‘a « « 3 GSE | coeee No
Introduction to Shari'a
ARAB 441 FICT R
Folklore and Literature--Novels X X 3 GSE | — No
ARAB 244 Aagill pac (& o gl Y
Arabic Literature in the Renaissance Period X 3 GSE | No
ISLM 305 syl Sl Gy 55
History of Islamic Thought X X 3 GSE | - No
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