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University of Bahrain

College of Arts
Department of Communication, Tourism and Arts
Master of Arts in Creative Media Design and Technology “CMDT”

1. Program Identification

College Arts
Department Mass Communication, Tourism and Arts
Academic Degree Obtained (in Arabic) SV Y Lz gl 3859 sl 3 1Y szl

Rderiiie Bemes Ol [in Enald Master of Arts in Creative Media Design and

Technology “CMDT”
Language of Instruction Arabic - English
Full-Time/Part-Time Program Full-Time
Length of the Program (Duration) 4 Semesters / 2 Academic Years
2. Program Components
Course Type Courses CRD
University Requirements (UR) 0 0
College Requirements (CR) 0 0
Major Requirements (MR) 8 30
Major Electives List (ME)? 2 6
Training (TR) 0 0
= Major Reguirements | MR} = Major Electives List (ME]L
Total 10 36

1 Students should select 2 courses from the Major Electives (ME) List.

3. Program Overview:

The Master of Arts in Creative Media Design and Technology program at the University of Bahrain is an
interdisciplinary program that combines scientific research with theoretical and applied studies in
interactive media design and technology, as well as emerging technologies such as UX/Ul, VR, Al, 3D
modelling, and animation. The program offers a learning environment that combines academic research,
practical projects, and close collaboration with local partners, providing students with hands-on
experience in creative media within the fields of digital content and interactive media. Graduates are
qualified to work in user experience and product design, interactive experience design, Al-powered
content production, digital marketing, multimedia journalism, and creative technology across diverse
sectors, including media, gaming, education, and the creative economy in general.




4. Program Objectives:

o

Demonstrate advanced technical skills in interactive media design and development.
Apply creative and user-centered design approaches to develop innovative digital
experiences.

Think critically and solve complex problems using research, analysis, and experimentation.
Exhibit an entrepreneurial mindset and leadership in managing digital media projects and
ventures.

Communicate effectively using visual, interactive, and digital storytelling tools.
Collaborate across disciplines and work productively in diverse, creative teams.

Act with ethical and social responsibility in designing technology for people and
communities.

5. Program Learning Outcomes:
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Analyze key theories and concepts related to creative media.

Produce digital projects in one of the fields of creative media design and technology
Evaluate digital media projects using appropriate analytical tools.

Design advanced interactive digital environments.

Employ critical thinking in analyzing issues and rapid changes in creative media.
Communicate effectively and professionally in diverse contexts through presentations and
research

Apply creative and entrepreneurial strategies in Creative media projects.

Conduct research in one of the fields of creative media design and technology

Apply research ethics and academic integrity in academic performance.

6. Admission Requirements:

The program admits students holding a bachelor’s degree in related fields, including design,
arts, media, multimedia design, multimedia, graphic design, mass communication,
information technology, computer science, interior design, architecture, engineering, or
other disciplines relevant to design, technology, and media. The program also welcomes
creative professionals seeking to upskill in digital technologies, as well as entrepreneurs in
the field of design, arts, or interactive media. Accordingly, applicants are not required to
take or register for any remedial (bridging) courses for admission to the program, as
admission is limited to candidates from the same or closely related fields mentioned above.

Candidates must have obtained their bachelor’s degree from a recognized institution, with
a minimum GPA that meets the graduate admission requirements of the University of
Bahrain (UOB).

An interview may be conducted, where necessary, to evaluate the applicant’s academic
preparedness, motivation, and suitability for the program.

As a bilingual program (Arabic—English), applicants may be required to demonstrate English
language proficiency (e.g., IELTS score of 6.0 or equivalent), if applicable.




e The admission framework is aligned with international best practices, emphasizing
portfolio-based evaluation and encouraging interdisciplinary entry pathways.

7. Admission Procedures:

e Applications for admission to the program must be submitted to the Deanship of
Admissions and Registration within specific timeframes in the academic calendar, using
forms prepared by the Deanship of Admissions and Registration and accompanied by all
required supporting documents.

e After verifying the documents, the Deanship of Admissions and Registration will notify the
applicant of the admission result.

8. Degree Requirements:

e Successful completion of all program hours (36 credit hours).
e A minimum cumulative GPA of 3.00 out of 4.00.
e Passing the dissertation course with a grade of 80% or higher.
e Astudent who has not completed a master's program may obtain a postgraduate diploma
(upon request) if the following conditions are met:
o Successful completion of 18 credit hours.
o A minimum cumulative GPA of 2.67 out of 4.00.

For more information:
https://www.uob.edu.bh/admissions

9. Program duration:

The maximum time to complete the Master's requirements is eight semesters.

10.Language of Study:

The program is taught in both Arabic and English



https://www.uob.edu.bh/admissions

11.Career Opportunities Available to Program Graduates:

Graduates of the MA in Creative Media Design and Technology (CMDT) can pursue diverse roles
across creative, media, and technology industries, including:

UX/UI Designer

Multimedia Producer

Creative Technologist

Digital Product Designer

Motion Graphics Designer / VFX Artist
Game Designer / Developer

VR/AR Experience Designer

Al Content Developer

. Interactive Media Specialist

10. Digital Marketing Content Creator

©ONOUAWNE

In addition, graduates may work as entrepreneurs or startup founders in creative tech or pursue
careers in research and academia within digital media and interactive technologies.

12.Number of program hours:

The program requires the study of (36) credit hours, including 9 courses (27) credit hours, and a
master’s thesis (9 credit hours).

13.Attendance Pattern:

The department follows a full-time attendance pattern, and lectures usually start in the evening
from 4 pm to 7 pm, with one day per week allocated for each course according to the study plan.




14.Study Plan:

Year 1- Semester 1

Course Hours

Course Code Course Title
LEC PRAC CRD
CMDT 6 —asll galie
o1 Research Methodologies 3 © 3
a1 ARG 5 A Hlaill il Al b Al o Al
CMDT 602 Seminar on Theoretical Perspectives and Digital 3 0 3
Culture
. AR @l ) A8 e ) e
Elective1 From the elective courses list L 4 3
Year 1- Semester 2
Course Code Course Title Course Hours
LEC PRAC CRD
(pa3iusall Agal 55 4 yad) leliil apasil
CMDT 60 . . 1
3 Interactive UX/UI Design 4 3
4ol s oY) ) 5 el
CMDT 604 Creative Digital Marketing and Management ! 4 3
. QLY G Al Al e ) e
Elective 2 From the elective courses list ! 4 3




Year 2- Semester 1

Course Hours

Course Code Course Title
LEC PRAC CRD
i) (s sinall delia b elihiaY) £ISA)
CMDT 605 Al in Digital Content Creation ! 4 3
L sl i€l 5 e i) apansil
CMDT 606 Immersive Design and Technology ! 4 3
=Y DoY) L o 535 5 anana & Jlee Y 30l )5 SEY)
CMDT 607 Innovation and Entrepreneurship in Creative Media 1 4 3
Design and Technology
Year 2- Semester 2
Course Code Course Title CEtEs b
LEC PRAC CRD
bl Al
CMDT 608 Dissertation ° 27 E
Major Elective Courses
Course Code Course Title EERES
LEC PRAC CRD
Cui Y1 e sl AENE Aole i) slStagll
CMDT 611 Interactive 3D Web Simulation ! 4 3
CMS (s sinall 3 ,la) allas
MDT 612 1
CMDT 6 Content Management Systems (CMS) 4 3
CMDT 6 Baxlall Jatlu o) dilsia
13 Multimedia Journalism ! 4 3
A4S il sgdl 5 o gl il oda
CMDT 614 Web and Mobile Apps Development ! 4 3
G gulall das
CMDT 615 Computer Programming ! 4 3
i Y1 e bl )
CMDT 616 Online Digital Publishing ! 4 3




15.Course descriptions:

First: Mandatory Courses

Gl malia

Course Code: CMDT 601 Course Title: Research Methodology

CWlae A saainall Cilingiall (38 5 dalall E ganll UK slac ) 8 Aullal) ¢l jlea duaii ) j8all 138 Cang
By e 5d) Akl s LadlSY) Adadl Clagidl Jilis oY) oY) L glpiSiy sesd
alall ) daa) o5 iy At lua 5 i) CLIKEY) oy 3 gl Kol (ol 5w o(ddalidall
e (10 oy Loy o alall Canl) AR ol V1 5 lglilad s GULAN e &l jlge Allall CLS) il )

AaaalSY) el e (38 30 s JalSia i e

Course This course aims to develop students’ skills in preparing and writing scientific research
Description: in accordance with established methodologies in the fields of creative media design
and technology. It addresses academic and applied research methodologies
(qualitative, quantitative, and mixed methods), with an emphasis on applying critical
thinking to the formulation of research problems, research questions, and literature
reviews. The course also equips students with skills in data collection and analysis and
promotes adherence to research ethics, enabling them to develop a comprehensive
research proposal that meets academic standards.

dad ) A8L8AN g 4y ATl il jlall A A o Al
Course Code: CMDT 602 Course Title: Seminar on Theoretical Perspectives
and Digital Culture

el 5 Aallyl paaliall ua‘);ﬁwu dua c).abuﬂ pAe ) dul Al Salia G ka5 15Ua) 5 aall 12a 38}
Al Al Y ganl Cuatid ) ARG 5 Aaall S kil 8 Saatl) aa pBle Y Jdis 8 A
sle GDL\L.AA‘}“ c\Sﬂ\juM\ u_aLus.\l\ )4.\\4 dl;;; ‘6&)‘5LJAUAM)S\‘\3M‘ Llad ) jaall CadSing
Glulaall (A& 3 gill GV il pasty ey WS All@iul g ang gy Ole ) s siaall Zl) daghia
AL (S0 ) sl gy hecindls Y1 e BNy oLy Lty el oY) AuedieY)
Reloas g ) (DoY) Sodiss agh 3 5 pmbnall Al L1 Cih iy kel A A3 el o

Aaddyll jea 8 AENAY 5 Al A5Y sas

Course

This course provides an integrated theoretical framework for studying contempora
Description: P 9 ying porary

media, examining foundational concepts and classical theories alongside modern and
emerging perspectives that respond to digital transformations. It explores digital culture
from a critical lens and analyzes how advanced technologies and artificial intelligence
reshape media content production, distribution, and reception. The course examines
structural shifts in creative media practices and their social and cultural implications for
individuals and societies. It aims to empower students to develop critical analytical
perspectives and apply contemporary theoretical frameworks to understand digital
media dynamics and interrogate its aesthetic and ethical transformations in the digital
age.
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Course Code: CMDT 603 Course Title: Interactive UX/UI Design

(UI) pasiusal) Zgal 55 (UX) pasiusall &y a3 apanad 3 dadfiall il jlaall g asplaall e aall s X
il pe ey paiiall Jom ) sadie el med 25 o S e el dad ) clind) (paa
dnlaydaddll <Ll piaaal ce\dﬁum Al @Ayl e ARl Cleal s ararad Ul (J:ﬁ\:\
B «Jpasll LS4 auli as (Interactive Prototypes) dulelall il slae| 5 «(Wireframes)
L) olad S dal (e Akl sl 5 ccile sheall dudia 5 (Jeliil) apanai Ll jals alaial
sl a5 Al g Ll i Al Cilaiall 5 ASAN 5 jeal] ik s sl o Alia g dpuaa
ada gl g g aY) Om ey L el g liln 3 (UX) padiusal 45 a8 Cilbngie cala i O Al
(Operdinaall g o JLal a3 SlalSia Lol Tad gas GO ok el Alehs aranadl) ddac A el

Angie Laranal jlady Gy ) ail

Course
Description: This course focuses on advanced principles and practices in User Experience (UX)
and User Interface (Ul) design within interactive digital environments, emphasizing
user-centered, research-driven design workflows. Students learn to design interfaces
through usability testing, wireframing, interactive prototyping, and accessibility
evaluation, using contemporary tools to build intuitive and inclusive products. Emphasis
is placed on interaction design patterns, information architecture, and emotional design
to craft engaging digital experiences across web, mobile, and immersive platforms.
Practical projects and case studies enable students to apply UX methodologies in
real-world contexts, integrating creativity, functionality, and inclusivity as core design
values. By the end of the course, students will produce a fully tested interactive
prototype informed by user research and design thinking.

A9 (S (a8l (5 gl
Course Code: CMDT 604 Course Title: Creative Digital Marketing and
Management

Ay sl o) V) 3l 8 Camy g ¢ al ) (gl A plail) HIY1 5 Al aanliall ) i) Ve J 5l
L 2,45 5 a1l CBleall Jaglads Jalat ) ) sl ity 5 5 pualinal) 4 )l i) 8 Lgdaadal T 5 Al
LS caall hal 5 ¢ seanll Jelii Lalail 5 o5 sinall adaii e 58 il ao chiliaall d3a8 ) ol sl e
IR (e Al )l 48 gusl) il i) Ao s (5 o 8 deadiosal) dpmgiall Callu) 0 e
Aallall a4 ) o o<y ) jall Ay A 50 5 Apald] 5 dglae il (3 U8 Al 0 Yls Jolas

A gl ylaally HRY) (3hy ALelSia by (3 e Alon 2ty panaly Jolay

This course examines the core concepts and theoretical frameworks of digital
Course marketing and explores the development of digital marketing strategies and their
Description: application in contemporary digital environments. The course then focuses on the
analysis of digital campaign planning and execution across different digital channels,
with particular attention to content organization, patterns of audience engagement, and
campaign performance. It also addresses the methodological approaches used to
evaluate and measure the effectiveness of digital marketing strategies through the
analysis of selected local, regional, and international case studies. The course
concludes with an applied assignment in which students analyze, design, and
implement an integrated digital marketing campaign based on the theoretical and
analytical frameworks studied.
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Course Code: CMDT 605 Course Title: Al in Digital Content Creation

_PABL\ Al ailu g (5 gina CL\.L\ ‘55 gc\_\-LuAY\ <<l gc\.\.j:)”) Gagj\)l.u‘ﬁ\ Gkl ) jaal) 138 CadSioy
Ale i) Jailas gl 5 ¢ o8l 5 AS jaiall a gus I 2LY e lilaaV) elSA Ol ol pe gt S 3l & Ly
e S ae claiall saxeia s ALalSie il il e Lgaad s e laia¥) doal sl Qb s (5 s s
G5t 5 5 siaal) Allial a5 jall J sy ogaiil) Jalaill 5 ¢ AMAY) Jalil) g el ) sasivuall 4 jlaal)
Alaall oy jLiall JMA (e o liaiaW) o1SAIL L 5] o5l Jailas o) 3 ctila 3 ) i) il o 4y Sall ALl
Balal ?@A})Lu ckscl.\km\ﬂ ;Sﬂbhpuhu}&ﬂj Cl:u\}ruw&_lm‘ ?}31‘“’ Ay sl GSLAJ\J

AaenlSY) 5 digad) L 8 A ghna 9 3 Sie el ) (5 sine ) alae
Course
Description: This course explores the strategic and creative deployment of artificial intelligence (Al)
in the production of advanced digital media content. Students will critically engage with
Al tools for animation, video, interactive media, and social content creation,
synthesizing them into cohesive, multi-platform strategies. Emphasizing research-
driven practice, ethical reflection, and critical analysis, the course addresses
challenges of authenticity, intellectual property, and algorithmic influence in Al-
generated media. Through hands-on projects and iterative prototyping, students will
design, produce, and evaluate Al-augmented media assets, equipping them to lead
innovative, responsible digital content initiatives in professional and academic contexts.

Q;}SJJS’JS\JQ.‘G@\ M\

Course Code: CMDT 606 Course Title: : .
Immersive Design and Technology

Gl ) ASS) At e 58 ) e 5 palall Apml Y1 Gl gl aread e el 18 S
Jaul) g dpal Y Al gall ol 406 Aullal) CadSiny dual Y1 Gleliadl) Ak aadiidl) Jeldis ¢ ) gianlly
prana s Al apana ¢SS 3 jully plaia¥) ae ((VR) (oual 53Y) @l sl i aladinly Lelals Jelall 5
Al gty S ppanally o2l 5 8 5S el ppana Finga Sl jiall daing Alelis Clea s
5l Al B (i laall 5l ual Y1 @815l el 8 el Al ) Al ) 23 g apenaly Al 0 )

Al gl
Course
Description: This course focuses on the design and development of immersive virtual environments
that emphasize spatial experience, presence, and user interaction. Students explore
how virtual spaces are structured, navigated, and experienced through virtual reality
(VR), with attention to spatial storytelling, environmental atmosphere, and immersive
interface design. Using industry-standard tools, the course adopts a user-centered and
iterative approach to creating virtual environments. By the end of the course, students
will design and prototype an immersive virtual environment suitable for VR
experiences, virtual exhibitions, or simulated digital spaces.
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Course Code: CMDT 607 Course Title: . sl .
Innovation and Entrepreneurship in

Creative Media Design and Technology

M\cﬂ\)ﬂé&LA.\u\‘)A\.CL}S.L\LJ\J)M‘SGM‘&M‘@JLAGY\DJL}JJ‘)\.S-UY\&)‘)»AA‘)‘)SAJM
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Course

Description: Innovation and Entrepreneurship Industry Project is an immersive, real-world studio
course that places students at the intersection of creative media, emerging
technologies, and entrepreneurial practice. Working with industry partners, students
identify live challenges, co-create innovative solutions, and transform ideas into viable
products, services, or ventures through design thinking, rapid prototyping, feasibility
assessment, and market validation. The course cultivates strategic creativity,
leadership, and industry readiness, empowering students to translate experimental
concepts into impactful innovations with tangible cultural, social, and commercial value.

ialal) Al

Course Code: CMDT 608 Course Title: . \
Dissertation

ol Jiae (& Uit g sase s Bantay Jilue Gy ol ya) Glee 08 AL ) Bl 138 235
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Course
Description: This course guides students through the process of conducting independent, in-depth
research on a selected topic within creative media design and technology. Building on
their coursework and industry project experience, students formulate a research
question, conduct a comprehensive literature review, and apply appropriate
methodologies to investigate a problem or innovation in areas such as Al, VR,
interaction Design, UX/UI, multimedia production or digital marketing or any related
subject. Emphasis is placed on critical analysis, academic rigor, and contribution to the
field. Students will produce a well-structured thesis document demonstrating original
research, supported by practical or theoretical findings, and defend their work in an oral
examination.




Second: Elective Courses
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Course Code: CMDT 611 Course Title: Interactive 3D Web Simulation

sl Gaoall e Cusll e Aol slaY1 A5 sSlaall ol s apansd ) el 1 gl
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Course
Description: This course focuses on design and development of interactive 3D simulations delivered
via web technologies. Emphasis is placed on real-time rendering, user interaction, and
optimization for browser-based environments. Students learn to create immersive 3D
content that can be accessed across devices, integrating principles of usability,
performance, and visual storytelling. Hands-on projects involve using popular
frameworks and tools to build simulations applicable in education, marketing,
entertainment and other fields.

CMS s sinall 5 1) allai

Course Code: CMDT 612 Course Title: Content Management System (CMS)

31 Cliaia anadis il i Lo 38l ae i sinall 313 dadail il ) il sda ey
ol ssinall Jas a3l S GOl Al (b say Segas pwndss Jie dailill (s sisall
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Course
Description: This course covers the fundamentals of content management systems, focusing on the
architecture, functionality, and customization of popular CMS platforms such as
WordPress, Joomla, and Drupal. Students learn how to manage digital content
workflows, design flexible templates, and extend CMS capabilities through plugins and
APIs. The course prepares students to develop and maintain scalable web content
solutions aligned with digital marketing and user engagement strategies.
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Course Code: CMDT 613 Course Title: Multimedia Journalism

e YA 5 JLAYT s Ganail) o g adalily Cun aseiall il ol Alana Jlaey Gl il 138 ol
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Course

= This course introduces students to the dynamic field of multimedia journalism, where
Description:

storytelling intersects with technology and innovation. It examines how journalists
integrate video, audio, graphics, data, and interactive media to craft engaging digital
news content. With a focus on the expanding role of artificial intelligence, the course
equips students with both traditional and Al-driven skills for content creation, editing,
and publishing. Through hands-on projects and platform-based exercises using
content management systems (CMS) such as WordPress, students will develop the
ability to write, produce, and publish professional multimedia stories. Ethical practice,
credibility, and audience engagement form the foundation of the course, preparing
learners to navigate the evolving landscape of contemporary digital journalism.

ASA) i) gl g g o) el ol

Course Code: CMDT 614 Course Title: Web and Mobile Apps Development

aal CoUall alaty ASAN ) sl 5 sl il gl g mpenal s jlaas sl o kel 18 S
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Course
Description: This course focuses on the principles and practices of designing and developing
applications for web and mobile platforms. Students learn programming language,
development frameworks, and user interface design specific to responsive and cross-
platform apps. The course covers front-end and back-end development, deployment,
and testing, enabling students to create functional and user-friendly applications.
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Course Code: CMDT 615 Course Title: ]
Computer Programming

oSa) e Wl oSl Jal Llhie lgie Liia g Ay gulall daasll ) il 13 8 callall alay
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Course

This course introduces computer programming as a disciplined approach to problem
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solving through algorithmic thinking, structured program design, and verification of
correctness. Students develop core competencies that transfer across modern
programming languages, including data representation (types and variables),
expressions, logic, control flow (sequencing, conditionals, loops), modularity
(functions/procedures), and fundamental data structures (arrays/lists). Learning is
project-based and milestone-driven: students propose a problem and define
requirements, produce a UX/UI and technical design brief that translates requirements
into a buildable plan, and then implement, debug, test, and package a working solution
with clear documentation suitable for handover and future development.
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Course Code: CMDT 616 Course Title: Online Digital Publishing
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Course
Description: This course focuses on the principles and practices of online digital publishing,
emphasizing the use of content management systems (CMS) for creating and
managing digital platforms such as online news portals, magazines, and multimedia
journalism content. Students learn to plan, design, and publish interactive content using
tools like WordPress or custom CMS frameworks while exploring key topics such as
content strategy, SEO, responsive design, audience engagement, and digital
monetization models. Through hands-on projects divided into three practical
assessments, students develop skills to build professional online publishing platforms
integrating text, images, video, and social media using Content management system
such as WordPress and Al tools.




