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University of Bahrain

College of Arts
Department of Communication, Tourism and Arts
Master of Arts in Media and Communication

1. PROGRAM IDENTIFICATION

College Arts

Department Mass Communication, Tourism, and Arts
Academic Degree Obtained (in Arabic) Juaidlg pdledl § QI piwarle

Academic Degree Obtained (in English) Master of Arts in Media and Communication
Language of Instruction Arabic - English

Full-Time/Part-Time Program Full-Time

Length of the Program (Duration) 4 Semesters / 2 Academic Years

2. PROGRAM COMPONENTS

Course Type Courses CRD

University Requirements (UR) - -

. M University Requirements (UR)
C0||ege Requlrements (CR) - - M College Requirements (CR)
M Major Requirements (MR)
M Minor Requirements (MNR)
M Major Electives (ME)

M Training (TR)

Major Requirements (MR) 10 36

Minor Requirements (MNR) - -

Major Electives List (ME)? - -

Training (TR) - -

36 Credit Hours

Total 10 36




3. PROGRAM OVERVIEW

The Master’s program in Media was established in 2011 following more than four years of careful preparation,
including feasibility studies and benchmarking against leading international programs. It was designed to achieve
academic excellence, strengthen research foundations, and contribute to the development of Bahraini society.
The program has undergone continuous development, with updates implemented since 2015 to align with labor
market needs and global best practices. It has also been reviewed by the Quality Assurance Authority for Education
and Training, supporting its ongoing enhancement and commitment to high academic and research standards.

4. PROGRAM EDUCATIONAL OBJECTIVES

The Master of Arts in Media and Communication programme aims to:

1. Provide the student with various theoretical frameworks that explain the relationship between culture,
technology, and communication, emphasizing the experiences of media practitioners in the Kingdom of
Bahrain.

2. Enable the student to assume leadership positions in media and communication and contribute to improving
the performance of media institutions in the public and private sectors.

3. Qualify the student in scientific research and ethics, with the aim of carrying out research and studies that help
media and communication institutions and society in the decision-making process. It is a full-time three-year
(six-semester) degree programme in which students are required to complete 36 credit hours.

5. PROGRAM LEARNING OUTCOMES

Students with a Master of Arts in Media and Communication should be able to:

Analyse media and communication issues and their implications across various fields.

Design scientific research in the field of media and communication.

Evaluate communication plans and strategies within media organizations and other institutions.
Apply critical thinking skills to assess major issues and rapid changes in the media landscape.

Apply academic integrity and ethical research practices in both academic and professional settings.
Communicates effectively and professionally in diverse contexts through presentations and research.

ounswNE

6. ADMISSION REQUIREMENTS AND PROCEDURES

e The student must hold a bachelor’s degree from the University of Bahrain, or another university recognized
by authorities, in a discipline which qualifies them for the programme they intend to pursue, with a
cumulative Grade Point Average (GPA) of no less than 2.33 out of 4.0 points or equivalent thereof in other
grading systems.

e Students with a GPA lower than 2.33 but no less than 2.00 may be accepted if they have at least one year of
work experience in the field of specialization they wish to study, as determined by the relevant academic
department if the need arises, or if the applicant is a sponsored student.

e The student must hold an IELTS academic English Language certificate or equivalent with a score of no less
than 5.5 or pass the English language examination administered by the University. Students are exempted
from the English language requirement if 90% or more of the instruction language in the programme they
wish to enrol in is Arabic.

e The applicant must meet other requirements specified in the programme admission requirements.

For more information, please refer to the following link:
Postgraduate Studies Application Process - University of Bahrain



https://www.uob.edu.bh/study/postgraduate-studies/postgraduate-application-process/

7. CAREER OPPORTUNITIES

@ Ppublic Relations Manager ® Brand Manager ® Corporate Communications
® Communications Specialist | ® Journalist Director
. . .
® Corporate ® Broadcast Producer Community Relations Manager
Communications Manager . @ Crisis Communication Specialist
® Copywriter
] i [ i
Media Planner @ Advertising Account Executive f::ii:‘rlc Researcher or
. .« . .
Digital Marketing Manager ® Media Research Analyst ® Multimedia Prod
@ Digital Marketing Manager ultimedia Froducer
® Growth Marketing
Strategist




8. STUDY PLAN

Year 1 - Semester 1

Course . Course Hours Course Pre Major
Course Title e
Code LEC | PRAC | CRD Type requisite GPA

JUaidly edleYl & ol ol
COMM 601 Media & Communication Research 2 2 3 MR - Yes
Methods

Juasyl byai § dpasdl Olalsy)

COMM 602 New Trends in Media Theories 3 0 3 MR i ves
eIl @ JlasHl 8abys 8l i
COMM 603 Media Management & Entrepreneurship 2 2 3 MR ves
9
Year 1 - Semester 2
. Course Hours Course Pre Major
Course Code Course Title ..
LEC | PRAC | CRD | Type | requisite | GPA
éu.x,d" l9 daod JI Culalasll
COMM 604 molly el o 3 0 3 MR - Yes

Digital Cultures & Society

Lahlly Og252klg AsISYN § & ol
COMM 605 Critical Studies in Broadcast 2 2 3 MR - Yes
Journalism & Drama

Aluall (§ Luds wluly

COMM 606 Critical Studies in Print Journalism

2 2 3 MR - Yes




Year 2 - Semester 3

Course Hours Course Pre Major
LEC | PRAC | CRD Type requisite GPA

Course Code Course Title

dolal desologhlly Joll JUasdl
COMM 607 International Communication & Public 3 0 3 MR - Yes
Diplomacy

@3 Gyals G

COMM 608 Advertising & Digital Marketing 2 2 3 MR i Yes
5 A Yl
COMM 609 A 2 2 3 MR - Yes
Strategic Communication
9
Year 2 - Semester 4
Course Hours Course Pre Major
Course Code Course Title .
LEC | PRAC | CRD | Type | requisitt | GPA
Mw\ :Ul.w_)
COMM 699 Master Thesis - - 9 MR - Yes
9




9. PROGRAM COURSE DESCRIPTION

‘:}Lc-)ﬂg Juasyl ‘3 Codl Gblm JJ—E.QJ‘ f"“" COMM 601 )).5.4;.“)'.4)
Media & Communication Research Methods Course Title Course Code

yad J) Sug LS. JLaidly ededl pgle Jlre (§ &Sl 4l Sgedl malio Gadas § Clall b deais I )3aa)l e Cag
Ol &as de LUl Cops J) 38l a0y d5uad) dusydell bod 8328019 &SIl gl (§ dabiseadl 85,801 uyldelb Ul
Olgal plusciuly (8ylizeall bzl e sby dgldos Codludy Oldl aaz @b oy cdus)ull dnlial! zalndl Hlaslg cCadl S0 90
c(;}l&}” &_'JLbJ.LH Jﬁ.l;d'j ‘&”3)5,]\ u’l:l.a.z.” &:JLC}A-‘ELDﬁ cddamol! a.lg\.ﬁ.n.lb cQ}AJaA.H M‘g cc-L;aiLu}”j ‘zdb:-)l.n.’\) a;.&.,SJb &.!.ZS” C‘,c:gaﬂ

(Lo gaanad) Jakmillg

This course aims to develop the student's abilities in applying quantitative and qualitative research methods in
media and communication field. It also aims to introduce the student to the different schools of thought in
quantitative and qualitative research, especially the Schools of Criticism. The course seeks to train students on
how to choose a research topic, test the appropriate study curricula, determine data collection and analysis
methods based on the selected samples, and use quantitative and qualitative research tools (observation,
investigation, content analysis, in-depth interview, focus groups, media discourse analysis, and semiotic analysis).

JUailg pdledl b ylas § duusedl Gyl 2yl el TER B3Y-)N EVS}
New Trends in Media & Communication Theories Course Title Course Code

poke (3 lisas Ll @ @) &50a1 oyltedl Mioes (JUasYlg adleYl @byl diamdl Sl Il Ciasyss ] y3kell e Gug
Lol 935 oliedas L3801 Byaull 2y (LS il (§ dgisdl lalxidly dlasd] day Lo liylas Sy «dlasdly edleyl
JUasY) @i dpasdl ol Jay Jf s3aall gy -opimadl 0,80 Olipand dis cslaizdl diolsd] Oiy JUasdly cloglaall

Yy oeedl JUaiVls MY dghadll

This course aims to introduce the student to the modern trends of media and communication theories, analyzing
the Schools of Theory that have profoundly influenced media and communication sciences, as well as postmodern
theories and modern trends in communication theorizing and in specific the theories that emerged from the
applications of information and communication technology and social networks, since the nineties of the
twentieth century. The course seeks to link the recent trends of communication theories with the local and
regional media and communications scene.

MY & Jlesdl Babyg Bylayl 2kl M COMM 603 BYCNES
Media Management & Entrepreneurship Course Title Course Code

Cand Gibesll Slghasdly dludl ezl 1 ALEYL (Yl Sluivse Syls] Jlons (§ Gyl udliall Juloxs J) y32a)l 1 g
U:’)M‘ ‘GLAT L@.,oj.c-ﬁ (&»b 2\;))\:6 t))u.m u[! B)S.‘L‘A.AJ\ JSBS" d;’}"’“ ML}C g,JUa]\ uj.,\.ig lag.l.@.bbjj (-')LC?‘ &Ua_a L; t})\.&m
U1 Sl Jodl Jabas <big cingal 3lgally &5l LSl s Gyl Uil oyl Jacting bbginall 5 sgally crional

This course aims to analyze the main concepts in media organization management, in addition to the basic
procedures and practical steps for launching and managing projects in the media sector. Students will also be
trained to transform innovative ideas into successful commercial projects and businesses and present them to
potential investors and the target audience. The training also includes methods of creating brands and marketing
materials and building business plans.




@ o a wdalss g ‘ ‘ 3 ‘ )
aoizeally duedyll CoBLER BY:-N e r i By INIEYS
Digital Cultures & Society Course Title Course Code

Bug WS cdpur (aatizes Jaod doluo (§ died,)l A3Lal A6 oy (yalJl_panll 3 L)l el Kas oW ©&d dl 3aal 1de Gug
EVEIVESY PRZ VOV WP EPVEIEINTF SVE NIV REWE N R T JSas 3 JLailg Oleglaall gl S5 590 o8 dl ozaell i
Olesusly deluey cdiclizdl @Bl eulaiy ‘_;-Lwa)’l A 3aiig (Lasy dbladlly (A adlly (A8laily «A3alaidlg cdugailly

Sgdidall 108, Jgomill s B

This course aims to understand the mechanism of the formation of digital culture in the current era and the extent
of the impact of digital culture in shaping a new societal pattern. This course also aims to understand the role of
information and communication technology in shaping digital culture and building contemporary society (with its
political, social, educational, economic, cultural, legislative, judicial, and other institutions), achieving social
change, organizing social relations, and formulating new paradigms to achieve digital transformation.

Lalylllg O ga3elilly AcI3YN (3 Auds Clusly 2kell o LGS 28l 30
Critical Studies in Broadcast Journalism & Drama Course Title Course Code

G S Y 3lly Lelylly O go3auilly deldYl Jlre (§ A9 ykaadl buzdly Lzl (QJAT Sl ey Jud=eilly ooyl y3aall e (om0
o bzl Gla &l C?&.be syl bl J3 FEST) dbw}’l_g el delge co40 Q9 Jl dl.,a.\}’b u-)&s)’l Agduall cpaus deliuall 0
909 Lalbly Lisme dsliyall odg) Ll plall Blead! (e 1S

This course presents, through studies, analysis, and discussions, the most critical issues and challenges in the field
of radio, television, and drama, and the significant transformations in this industry within the current media and
communication scene, and in light of the globalization of media and communication and the transformation of
production and reception patterns and new legislation, with a focus on the current general context of this industry
locally, regionally and internationally.

v ‘me ae 2ol ol 2l
Bloall § Luds Sluly el s COMIAIEOE el 50y
Critical Studies in Print Journalism Course Title Course Code

MeYI dalge ¢ o3l sladl] o Jady Loy dlousall Jloma (§ A9 laall Llasll eal ) Glanly ddoxtlly Leopdll j3aell 1 (oym
ol plall Bledl e 1A g (@8lomall Judtus bgtandl Slas,ailly (A JKAT (@bl dslipng ziY) bl U325 «Jlaidly
559 Lanlbly Lioms ddloxsall dcliual

This course presents, with (study, analysis, and discussion), the most critical issues raised in the field of journalism,
including the challenges of the digital space, the globalization of media and communication, the transformation
of production patterns and the press industry, forms of reception and new legislation, the future of journalism,
Focusing on the current general context of the press industry locally, regionally and internationally.
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Course Title

COMM 607

280l 30

Course Code

International Communication & Public Diplomacy

& By909 ‘djm plal éL.” elue @ LdeYly el wleluall 909 4@5,” Ja=dl () :}5.).” JULaSY OWT eyl y38edl Jolidy
dl p2ym WS &adleY! WlBbul 8,59 Cum o digliie 3945 bl 3 Wl aigiy il mlas) lidy Olasizall LSa5 sole]
Jeg Baladl lulwd! delus (Sgiume e g0yl sliy Olamsdl Awlg (AludYlg diadailly 4dlailly Llasl dslall diwlo gyl ol ] sl

‘oJl:J‘ dbhnwl@bb‘)\duahaﬂ Skl Aaladl diolo gyl ylexs uaj.suw‘ «Jbaidl Ol §o (S gienn

The course deals with the mechanisms of international communication at the time of digital transformation, the
role of the cultural and media industries in shaping international public opinion, their role in reshaping societies
according to the interests of their makers, and the distribution of the world in areas of varying influence in terms
of the pace of media flows. It also presents the communicative, cultural, educational, and humanitarian public
diplomacy strategies and strategies for building symbols at the level of public policy formulation and at the level
of communication institutions, with a review of the experiences of public diplomacy of the great powers in their
connection with some regions of the world.

o3l Gagudls O Sl e LY 28l 30y
Advertising & Digital Marketing Course Title Course Code

ey duisgud! Sl iwl sl T idlug cuo..‘!_).” Growilly OMeYI oo R d8yaally & ybaull Ol syl Gt Ul y3aedl oy
bl Jaledl Loyl Jobidy LS L;—Lw)“ Jolgidl Olaieg i wbidlel Looleod olgidll Calizes pe daaisy deiiall dued,ll
Al 939 anldly Ao > o Gadaill 2o lgideld Sio By Olexd w0 o) duolio|

The course presents the latest theoretical and cognitive trends in advertising and digital marketing and discusses
the mechanisms for building integrated digital marketing and advertising strategies and implementing them
through various channels, mainly Internet advertising and social media platforms. It also deals with the
appropriate theoretical approaches to evaluating these strategies and measuring their effectiveness, applying
them to local, regional, and international cases.

BREIN[PON

Course Title

il 3a)

Course Code

SxlAWY! Juaiyl
Strategic Communication

COMM 609

& (ally el JLaiyl Cigoms § Brolaally Aol wanlaall 7y U (o B4adly Aildoxtll Apmall cliy ) )80l Lin gy
Jelanll lgrag Jlowoll Lid (§ Badoms dtony Yloms e Graatl] o caSly2Ylg dimgholl ol (o Laliseall dabitell oloryuoy Lgibdle
lafSaall &gudd] VLY U] (§ bl Jelally ! 8 )b § wlabiel) S5

This course aims to build analytical and critical knowledge by introducing modern and contemporary concepts in
strategic and institutional communication research concerning the organization’s various outputs from both the
methodological and procedural sides, with application to specific research areas in this field, including the internal
interaction of organizations within the framework of a culture of change and external interaction in Integrated
Marketing Communications Framework.




S lodl Ul
Master Thesis

el ol

Course Title

COMM 699

el ey

Course Code

Hawzrlodl &gyl (IR e O U] g 59 -JUasHly edledl § i lall ol daladdl olomysall I HLas) ] 3aall e Chag
vo gl 444l ol giall ladgg lgale C3)laiall dindl ils oY slaiel el okall ol delgd) 39 «JLaSNlg pdleYl pole Il (3
Aadall dog,bY1 LS s § Leke

This course aims to test all the learning outcomes of the master's program in Media and Communication. It aims
for the student to complete a master's thesis in the field of media and communication sciences, in accordance
with the rules of scientific media research, by adopting the recognized research tools and in accordance with the
technical controls stipulated in the guide for writing the scientific thesis.
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