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Postgraduate Studies Application Process - University of Bahrain



https://www.uob.edu.bh/study/postgraduate-studies/postgraduate-application-process/

duinlsgll yopdll .7

dole WBMe pue @ s ddle jode @ e goll YL Juass pie @
EYUall L;L,a:-l ° oo @ dasize OB pde @
dpwwgo YL oo @ Cogie @ ol e¥lail uasi o
dadle] Iilwg Jalaso @ el Ggiomo LS8 @ PO waST cob e
D) B9l ppho @ adle] Gbluws> Jggun  ® Bodaie kailug e @
50 Goowd xSl @ dadel Gldsl e @
oyl Al .8
Year 1 - Semester 1
Course . Course Hours Course Pre Major
Course Title ..
Code LEC | PRAC | CRD | Type | requisite | GPA
JLailg e)&s)" L_g Cadl Gbl.ua
COMM 601 Media & Communication Research 2 2 3 MR - Yes
Methods
Juaiyl @bylas (§ dpasdl elalesl
COMM 602 New Trends in Media Theories 3 0 3 MR i ves
MeN| Lg JLA-CS” 5.)[.!)_9 5)|.>y|
COMM 603 R 9 V% . 2 2 3 MR - Y
Media Management & Entrepreneurship es
9
Year 1 - Semester 2
Course Hours i
Course Code Course Title Course Pr.e . Major
LEC | PRAC | CRD | Type | requisite | GPA
cu:ud" lg duad I Lol
COMM 604 mlly 43l & 3 0 3 MR - Yes

Digital Cultures & Society
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COMM 605 Critical Studies in Broadcast 2 2 3 MR - Yes
Journalism & Drama
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COMM 606 Critical Studies in Print Journalism

2 2 3 MR - Yes




Year 2 - Semester 3

Course Hours Course Pre Major
LEC | PRAC | CRD | Type | requisite GPA

Course Code Course Title
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COMM 607 International Communication & Public 3 0 3 MR - Yes
Diplomacy
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COMM 608 Advertising & Digital Marketing 2 2 3 MR i Yes
3w 3
COMM 609 gedliedl JLaidl 2 2 3 MR - Yes
Strategic Communication
9
Year 2 - Semester 4
Course Hours :
Course Code Course Title Course Pr.e . Major
LEC | PRAC | CRD | Type | requisite | GPA
Lol by
COMM 699 Master Thesis 9 MR Yes
9
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This course aims to develop the student's abilities in applying quantitative and qualitative research methods in
media and communication field. It also aims to introduce the student to the different schools of thought in
quantitative and qualitative research, especially the Schools of Criticism. The course seeks to train students on
how to choose a research topic, test the appropriate study curricula, determine data collection and analysis
methods based on the selected samples, and use quantitative and qualitative research tools (observation,
investigation, content analysis, in-depth interview, focus groups, media discourse analysis, and semiotic analysis).
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New Trends in Media & Communication Theories Course Title Course Code
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This course aims to introduce the student to the modern trends of media and communication theories, analyzing
the Schools of Theory that have profoundly influenced media and communication sciences, as well as postmodern
theories and modern trends in communication theorizing and in specific the theories that emerged from the
applications of information and communication technology and social networks, since the nineties of the
twentieth century. The course seeks to link the recent trends of communication theories with the local and
regional media and communications scene.
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Media Management & Entrepreneurship Course Title Course Code
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This course aims to analyze the main concepts in media organization management, in addition to the basic
procedures and practical steps for launching and managing projects in the media sector. Students will also be
trained to transform innovative ideas into successful commercial projects and businesses and present them to
potential investors and the target audience. The training also includes methods of creating brands and marketing
materials and building business plans.
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Digital Cultures & Society Course Title Course Code
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This course aims to understand the mechanism of the formation of digital culture in the current era and the extent
of the impact of digital culture in shaping a new societal pattern. This course also aims to understand the role of
information and communication technology in shaping digital culture and building contemporary society (with its
political, social, educational, economic, cultural, legislative, judicial, and other institutions), achieving social
change, organizing social relations, and formulating new paradigms to achieve digital transformation.
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Critical Studies in Broadcast Journalism & Drama Course Title Course Code
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This course presents, through studies, analysis, and discussions, the most critical issues and challenges in the field
of radio, television, and drama, and the significant transformations in this industry within the current media and
communication scene, and in light of the globalization of media and communication and the transformation of
production and reception patterns and new legislation, with a focus on the current general context of this industry
locally, regionally and internationally.
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Critical Studies in Print Journalism Course Title Course Code
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This course presents, with (study, analysis, and discussion), the most critical issues raised in the field of journalism,
including the challenges of the digital space, the globalization of media and communication, the transformation
of production patterns and the press industry, forms of reception and new legislation, the future of journalism,
Focusing on the current general context of the press industry locally, regionally and internationally.
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Course Title

COMM 607
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Course Code

International Communication & Public Diplomacy
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The course deals with the mechanisms of international communication at the time of digital transformation, the
role of the cultural and media industries in shaping international public opinion, their role in reshaping societies
according to the interests of their makers, and the distribution of the world in areas of varying influence in terms
of the pace of media flows. It also presents the communicative, cultural, educational, and humanitarian public
diplomacy strategies and strategies for building symbols at the level of public policy formulation and at the level
of communication institutions, with a review of the experiences of public diplomacy of the great powers in their
connection with some regions of the world.
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The course presents the latest theoretical and cognitive trends in advertising and digital marketing and discusses
the mechanisms for building integrated digital marketing and advertising strategies and implementing them
through various channels, mainly Internet advertising and social media platforms. It also deals with the
appropriate theoretical approaches to evaluating these strategies and measuring their effectiveness, applying
them to local, regional, and international cases.
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Strategic Communication

COMM 609
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This course aims to build analytical and critical knowledge by introducing modern and contemporary concepts in
strategic and institutional communication research concerning the organization’s various outputs from both the
methodological and procedural sides, with application to specific research areas in this field, including the internal
interaction of organizations within the framework of a culture of change and external interaction in Integrated
Marketing Communications Framework.
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This course aims to test all the learning outcomes of the master's program in Media and Communication. It aims
for the student to complete a master's thesis in the field of media and communication sciences, in accordance
with the rules of scientific media research, by adopting the recognized research tools and in accordance with the
technical controls stipulated in the guide for writing the scientific thesis.




