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Year 1 Semester 1

syl dasdl .9

. Pre- Course | Major
Course Code Course Title Course Hours Requisite Type GPA
LEC PRAC CRD
Lol Ay | e
ISLM 101 Co 3 0 3 UR NO
Islamic Culture
S e L O I e NO
HIST 122 Modern History of Bahrain 3 0 3 UR
LGhlgd ] e
ENGL 115 , yd. 3 0 3 CR NO
Citizenship
anluay) P G 1 I N
TOURS 111 % . potell 2 3 0 3 MR YES
English for Humanities |
D T - Y e A E I—
TOURS 112 . . 3 0 3 MR YES
Principles of Tourism Management
15
Year 1 Semester 2
. Pre- Course | Major
Course Code Course Title Course Hours Requisite Type GPA
LEC PRAC CRD
Oty (358 NO
HRLC 107 Human Rights 2 0 2 | UR
(dats 1aY) Adlal) ) clian) NO
STAT 105 Elementary Statistics (Arts Stud. 3 0 3 | - CR
Only)
P | A alasy) dsdl)
ENGL 116 I 5l o ll a3 3 0 3 | ENGL115 CR NO
English for Humanities Il
IR
ITBIS 105 § ) . 0 3 3 | - CR NO
Elementary Computing
Oroad) & 3 s 00 YES
TOURS 116 Bahrain Archaeology and Heritage 2 2 3 HIST 122 MR
) 1) 4 [y B RN
TOURS 114 (D280) Sl 2Bl 3 0 T [— MR YES
Cruise Line Management
17
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Year 2 Semester 3

Course Code Course Title Course Hours Pr(?-. Course | Major
Requisite Type GPA
LEC | PRAC | CRD
(1) Goad) A5l & jles NO
ARAB 110 . . 3 0 3 | - UR
Arabic Language Skills (1)
(1) Azl Aalall & ey sl YES
TOURS 113 English for Tourism & Hospitality (1) 3 0 3 ENG 115 MR
ALl aalid) 8 i) zabia YES
TOURS 115 Research Methods for Tourism & 3 0 I MR
Hospitality
TOURS 222 o) S Sl 2 2 3 TOURS 112 MR YES
Front Office Operations
Ll oty
TOURS 223 = J. e 2 2 3 TOURS 111 MR YES
Tour Guiding
\EYE
1 st oo X X 3 | ASPErMSR sk | o
Elective 1 list
18
Year 2 Semester 4
Course Code Course Title Course Hours PI’(-:.'-' Course | Major
Requisite Type GPA
LEC | PRAC | CRD
4l sl NO
ARAB 210 Language Syntaxes 3 0 3 ARAB110 CR
Ay aoadaay) asll)
ENG 222 Il o el & 3 0 3 ENGL 116 CR NO
English for Humanities Il
audl YIS 5 cblee
TOURS 224 el IS5 <y . 2 2 3 TOURS 111 MR YES
Travel Agency Operations
. TOURS 111 YES
Al g dalodl 5 g
TOURS 221 Tourism‘u8: Hoi 4;a;lit dl\allja“l‘:‘ketin 3 0 3 and MR
pitaiity & TOURS 112
il 3 ) TOURS 111 YES
TOURS 226 Event Mana er;1ent 3 0 3 and MR
g TOURS 112
15
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Year 3 Semester 5

Course Hours Pre- Course | Major

Course Code Course Title Requisite Type GPA
LEC | PRAC | CRD

(2) Azl aalll & ey 25
English for Tourism & Hospitality (2)
bl o ALalSid) 48, ol YY)
TOURS 371 ddluall 3 0 3 TOURS 221 MR YES
IMC in Tourism & Hospitality

O akall 5 el jdadl) 3 )] TOURS 111

TOURS 372 Airport & Aviation Management 3 0 3 and MR YES

TOURS 225 3 0 3 TOURS 113 MR YES

TOURS 112
fualed) Ll jial) TOURS 111
TOURS 373 Tou;'ism Geoaranh 3 0 3 and MR YES
grapny TOURS 112
dald) il TOURS 111
TOURS 375 Tourism Ecc.)nomics 3 0 3 and MR YES
TOURS 112
\EYE
2GR e X X 3 | ASPErMSR | sk | NO
Elective 2 list
18
Year 3 Semester 6
Course Code Course Title Course Hours Prc?-. Course | Major
Requisite Type GPA
LEC PRAC CRD
Toaland) CLEMAYT 5 Cilay sl TOURS 111
TOURS 374 Tourism Legislations & Ethics 3 0 3 and MR YES
8 TOURS 112
g il s e Y15
TOURS 376 Shesdell B2 Y15 2 2 3 TOURS 112 MR YES
F&B Management
Jalecall g Aalonall ALl Aulaall TOURS 111
TOURS 378 Financial Accounting for Tourism & 3 0 3 and MR YES
Hospitality TOURS 112
RN ERIE TOURS 111
TOURS 411 Sustainable To“urism 3 0 3 and MR YES
TOURS 112
a ,l) Ll 30 guadll
TOURS 412 - ) e "wmx. 2 2 3 TOURS 371 MR YES
Digital Tourism Marketing
o) ) e As per MSR
Elective 3 (3) X X 3 list MSR NO
18
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Year 4 Semester 7

Course Code Course Title Course Hours Pr(?-. Course | Major
Requisite Type GPA
LEC | PRAC | CRD
Aabidl cla ) alad
TOURS 413 e )u s 2 2 3 TOURS 378 MR YES
Tourism Information Systems
Aaluadl 8 cllgidl
TOURS 414 0 . S . 3 0 3 TOURS 221 MR YES
Consumer Behavior in Tourism
Aalpall 5 Aaluadl 8 Ladl i1 5 laY)
TOURS 415 Strategic Management in Tourism & 3 0 3 TOURS 375 MR YES
Hospitality
" After
(1) «ux .
TOURS 440 Training (1) 0 6 3 Completion MR YES
& of 75 CRD
Lid) ) 8
A= o x X 3 [APErMSRI sk | NO
Elective 4 list
15
Year 4 Semester 8
Course Code Course Title Course Hours Pre- Course | Major
. Type GPA
LEC | PRAC | CRD Requisite
X4
TOURS 450 (2.) u) 0 6 3 Internship | MR YES
Training (2)
ddlyuall 5 Aaluud) & Jlee Y 524 MR YES
TOURS 460 Entrepreneurship in Tourism & 0 6 3 116 CRD
Hospitality
Lid) s
2GRl o X X 3 | AsPerMSR s | o
Elective 5 list
Lid) 5 ya
6 Rl D X X 3 | ASPErMSR | sk | NO
Elective 6 list
12
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Ol yiell Camo g3 .10

ALl 8)10] {50keo
Principles of tourism management

BIEN[POX

Course Title

Jyiall 30y

TOURS 111
Course Code

11 eanliag (ool gk gyl Jglithy dubudl 331yally Aasdl by 8l5Yb dalaiall d3ymalls Adlall g5 J] ) yhall 1da Codg:
el ld) Fpawlaad)) Sl all 5Bl oyt S Alall 15 (6,391 olelall J) UYL claybTy do-ea glsily ¢ bl plliidly
radly Lol Lyl duoled! dasd¥ e 5SA ao cdobod! bl

This course aims at providing students with knowledge about management and its association with tourism
activities and facilities. It includes history of tourism development, concepts and definitions of tourism and
management, the tourism system, the types of tourism, the impacts of tourism, in addition to other related
sectors in the tourism industry. The course will also provide knowledge about several definitions of tourism,
tourist, travel and tourism patterns, activities and facilities and their positive and negative impacts.

Adluall 8yl tsolee yiadl ol yiall
- iV D SR e TOURS 112 AR
Principles of hospitality management Course Title Course Code

l::l.,aj )‘).E.A.” ‘é]aa,g L/.SLEJ;\,Cj w‘ L@,SL_&j cl.@jwj @t 85_{9 caélﬂbﬂ dclvo d}:- &A]a.U dugod NJ.E.”J )).E.A“ i ‘o.zqaé
LIEY) ey (@0l Jio dobeddl Glous § dobiall Aaimall Joadl (0,8 J] L] BylsYly Wluall wualae Jio dewlsd
Aball Ol Bluall wluwse oo asg cdyymedl W1 aws cplaziwly ad Al 381509 dgildacy byl

This course is designed to provide students with an introduction to the hospitality industry, types of hotels,
classifications, and organizational structures etc. It covers key issues such as, hospitality and management
definitions, and potential job opportunities available in tourism services such as hotels, food and beverages
services and operations, entertainment and leisure centers, cruise ships, and other related hospitality
businesses.

(1) WBlually d>leudd dusuloesYI dalll il el U S BYCINIEVY)
English for Tourism & Hospitality (1) Course Title Course Code

edlaall e 35 G o] (§ uil) AR Byl Al slezed I35 dogalll Adlall Chlgs cruss J) pyhell s Gag
5 Al pldscinl o wgiSias Loy cdapdl Sl ool Siblgos ddlall 393 LS abLuially bl dilaiall Slllasaalls
Ul i (3 Auddituned) Ligall ogihlua (3 ddlady

This course aims at improving student's language skills, since it is the language of teaching at the department.
It focuses on tourism and hospitality related concepts and terminology. Students will gain the required and
necessary speaking and writing skills to be able to use the English language efficiently in their future careers in
tourism and hospitality businesses.
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(595591) &yzedt Syt 813 el @l UGS 28l 50y
Cruise Line Management Course Title Course Code

¢yl CM )l Bgang (g laill e 5y e 5839 .(Cruise Industry) &yl >yl $lads dalaioll lewlud ddlall 8001 14 oy
C‘.)bly )).5.1.;“ O Les.)'ﬁﬂ‘ Jojb ij‘\j nC))&>)J| Ga\).\ Mj ceMoa]! anbj 4M‘ CJLAA.C- Jl aSL;o?b 4&3.\[4425)” 45.,5@:\_9

CluiSly sile Ko Joall & e eI o Adlall (1 Ses) oyl dSlas (3 gunyiy sl ddbaie 925 () dusbeawd ! ] Aloe
Aol 8 a3l

This course provides students with the basics of cruise line industry. It will focus on the history, cruise market,
economic significance, operations, customer service, cruise travel plan design and management of cruise line.
Students will have field visits to cruises that tour in the Gulf and dock in Bahrain.

Blally dobeud! § ol zalio By NP TOURS 115 aiedl 30
Research Methods for Tourism & Hospitality Course Title Course Code

oyl A gaac ] o Adlually dxbuadl (slad (§ gl sz Aoyl dewludl cilylgally ()l dudlall ),a0ll 1o 5533
s Aiond) dubaall Solghas g8 (e B3l dllall (Sl 359,80 9315 &SIl agondll syl dilaill Ly ylgall ooty LS
gzl e 355 WSy rilly A oy liall 3 ULl iy Judoss ] Yoo cdanliol] dizmgioll 5Ly ctemdl (B dyiss 0

) AoV il A8 g3 903 cdedsitundl Cdludl Alols gl sly] (3 4EUSY)

This course equips students with the main knowledge and skills to conduct research in the tourism and
hospitality sectors under the supervision of an instructor. It provides skills and techniques for conducting
guantitative and qualitative research. Students will develop an understanding of the research process from
identifying the aim of the research, choosing the correct methodology and interpreting data for business and
research projects. The course focuses also on ethics in conducting research, originality of methods and

authenticity of primary findings.

sl Silyig H6T Jokell @l 28l 30
. q . TOURS 116
Bahrain Archaeology and Heritage Course Title Course Code

@ dbuad) Slogaall e by dgiliy iy o) dSlas cibginl I ALl Ohlaxll dymall ddlall )yial e pud
5J"U3J|9 4()_9»“3 5JL4'4.> éﬂ.b L} L/.u cé::_)w\ J@ l.a_)},a.c d.Lo 4:1.5.11;'9«“ &3)331\)},@;.”)@;)[39 Pl'cj L?A_).El M\_)).&dl gla.uju_\):uj\
J3s dled) pghas (3 D391 adlgally G)lamdl el lia b e )aall 39, Eudadl sanll ) Ysuog cduedlsd 85ally (Aiilsd)

ASLaoll (§ daliscall &390 adlgall yo sis ] Alius Sl pldll ) iall Cllany WS ) lead) iz ()l dSLae

This course provides students with knowledge of previous civilizations that settled in Bahrain, their legacy and
heritage and its influence on the Bahraini tourism attractions. This course covers the chronology and
archaeology from different archaeological ages such as prehistory, including Delmon civilization, Greek, and the
Islamic period until now. This course focus on the impact of these civilization heritage and sites on the
development of tourism in and towards Bahrain. It requires field visits to some of the different archaeological

sites in the Kingdom of Bahrain.
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ABlyally ALl Ggd el el TOURS 221 oyl 3y
Tourism & Hospitality Marketing Course Title Course Code

Ay Bl a5 polic Jodd Ol gap 90 Jsling uolad] Slodsd] Jlma (3 Blindaly ool pogio dulal) y,aall 1o oy
gl Jugud llad 8 jailiasy Oliolge dadod § )93y gl Boud! 784 oy esdlasd] guudd ddos slal Wi
sl ddlall 033 Adgud] GBlgal slde] Olardlinly ciloasd! glad § iy Jugud] gosell solic )yhell Jady S
e lalita 193 e U 35y (E-marketing). (3 s A0 pseal Jin olally Aol Eolucue § (3l Uiz 3 lal¥)

ww%—nsw’u“ ASlas @Grgud § gy plall cnellaill 1939 bl Slgzrsll

This course introduces students to the concept of marketing with application to the field of tourism services.
Topics include elements of assessing and segmenting the market, identifying the dimensions of the customer
segmentation process, identifying the target market sectors and their role in defining the specifications and
characteristics of each targeted marketing sector. The elements of the marketing mix are also applicable to the
service sectors and marketing budgeting strategies. The course provides students with the latest trends in
marketing issues in tourism and hospitality establishments such as e-marketing. It also focuses on the role of
tourism destination marketing organizations and the role of public and private sector in marketing Bahrain as a
tourism destination.

LY LSl Wldes el el TOURS 222 2yl 50
Front Office Operations Course Title Course Code

LS’ (Rooms Division). 3yl eud Sldes 8laly (@atall 3 LBy aidl bansg Juasdd L)W @hlgall ddlall 5001 1o 5333
okl gl o> plaudd) Ay a38dle g (Front Office) Il pud Ciasls g Aalaiall hlgally Coylaall dallall L) J) Coutgy
.dLal

This course equips students with the necessary skills for operating and controlling accommodation activities in
hotels and the management of rooms division operations. It aims also to provide students with skills and
knowledge of the front office functions and its relationship with other departments within the organizational
chart of the hotel.
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sl QY Gldes el el TOURS 224 yiall 3wy
Travel Agency Operations Course Title Course Code

ovdlae Jolityg oyl aShas (33 el pginedl e jaudl @I85 Jlosl Jg> 21 &l Sloghaodl ddlall ) a0l i pudy
Jodio LS \ghylol lganlaiy lgaslsgg ¢ iudl By duals ¢ (Disintermediation)dbolugll Ably ¢t clasglly ¢yl YEY
Sp9 debedl gally Aasddl &g Haudl Ay AMaly cduclozdly 3,8l ol Gr9udy coudaidlly coldoadl Jadass a0l
el oall Ol yananeg. o] (3 Hiadly dolud! deliue pghas (3 Lginenly doleudly il (£lad (§ Haudl OB H93 Yo Ui

o S lghos ST b Lgilidas e C3paill utgy ccopmd] iLao § Mol pliing sl SV ) dileo L3

This course provides students with the necessary information for the travel agency business globally and in
Bahrain. It includes the concepts of travel agencies, tourism intermediaries, disintermediation, the importance
of travel agencies, their functions, their organization, and management, planning of operations, organizing, and
marketing of individual and group trips, the relationship of the travel agency with other tourism activities and
professions. Also, the course focus on the roles of travel agencies in the travel and tourism sectors and their
importance development of travel and tourism industry in Bahrain. The practical side requires field visits to
travel agencies and tour operators in Bahrain to acknowledge and understand their operations.

(2) ddleyally dleadd Doyloeitl Aall BYV NP TOURS 225 apdall )
English for Tourism & Hospitality (2) Course Title Course Code

dodiie MUM} Oldyee r»\aj Jl :Ul.go))b 48.&.«4)”5 &gleJlj Gl oo a_aﬁlpu}” s g3 Al Olylge dueis L}S«_)_).B.AJ‘ RV jjres)
Gnljg.u dlie] ULC L?Lugﬂ &,:J)..\ﬂb cdu-ld| ucyp.&.” dwlys M= oo Luidie Ej‘g.xj yvoms ))fux.” J.gﬁ Los,a.él:«.,bjb d>bed! Jlo L}
_EngSJb 4C9¢13.U‘ ;\Jg“j ch ‘&_‘.7.405-” L} doddioel! :i_;s_'.U‘ wa‘x‘#ﬁ ‘aPL.éM‘J‘ C)Ulﬁ“ a.CLMaj c&_)ﬂl}u}“ !uUb aPW\

This course develops students' skills, such as speaking, writing, and listening in English besides learning
advanced tourism and hospitality vocabulary and concepts. It provides students with an advanced language
level in terms of studying tourism texts, practical training in preparing tourism programs in English, formulating
tourism data, advanced development of language skills in description, explanation, commenting and writing.

- aJl 3 8]l | aoll g
Sllladll 3515 2yl TOURS 226 kel 50y
Event Management Course Title Course Code

i) pawd d89 . Olyeisally o)laally ldladll B)lal ddlatall ilasyailly dwdyll Y lxall e dole §yla3 ddlall ),8001 1da pddy
T 39 «lyaially (2ylaally OWLall §igudy Jadasiy 8ol dalaiell d8,mall 23535 LS. OlWaall )laY dwludl takally dulall
L sl lghsg dalisll @il #lgily Gl lakase H93

This course provides students with an overview of major areas and definitions of events, exhibitions, and
conferences managements. It is designed to introduce the principles of event management. It equips them with
knowledge regarding management, planning and marketing events, exhibitions, and conferences. Moreover, it
clarifies the role of event planner and types of events and steps of planning them.
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This course equips students with technical skills and effective tools for online marketing, which became the
most influential marketing tools in the past few years. The IMC new components will enhance students'
knowledge and abilities in using innovative technology in marketing tourism and hospitality related businesses,

having direct contacts with customers, and providing online solutions in a cost-effective way.
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This course introduces students to the terms, symbols and abbreviations used in airlines, global airlines,
international airports, types of aircraft used in the field of air transport, world time, world aviation regions, air
transport freedoms, travel documents, types of airline tickets and their pricing according to class of travel,
electronic reservation systems, shipping Air traffic, passenger safety and security, alliances in air transport. The
practical side requires field visits to the airport to gain knowledge from experts in the domain of aviation.
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This course provides students with a thorough understanding of the concept of tourism geography in relation
to the tourism industry and its relationship to the geography of the economy. It identifies the geographical
components of tourist attractions, geographical location, geographical regions and tourism world, geo-tourism
patterns the distribution of tourist attractions, the geographical perspective of planning tourist areas,
application models: Bahrain tourist map, tourism, and economic development in Bahrain. The course also
describes the characteristics, features and importance of geography, diversity of geographic regions and their
impact on the diversification of the tourism product in Bahrain. It requires field visits to different geographical

tourist attractions in Bahrain.
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This course introduces students to the basic concepts of legislation, the importance of laws in the field of
tourism, the most important local international legislation and customs regulating tourism work, legislation
regulating various tourism activities such as hotels, restaurants, tourism companies, travel agencies, guides,
and tourism transport companies in the Kingdom of Bahrain. It includes the study of granting and renewing
licenses, determining fees, forming committees and associations and the councils concerned with tourism
affairs in Bahrain, and defining their functions, and the role of the tourism administration in Bahrain.
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This course introduces students to the economics of tourism and hotels. It reviews the tourism demand,
specifications of tourism supply, seasonality, and their impact on the forces of tourism supply and demand and
competition within the tourism service providers. It focuses on the multiplier effect of tourism, micro and macro

tourism environment, direct and indirect effects of tourism on the national economy, taxes and government
support, economics of transport and organized travel.
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This course provides students with a complete review of food and beverage operations performed in food and
beverage businesses. It studies the classification and types of these businesses, menu planning, production, and
service of F&B in hospitality. Students will learn the responsibilities, qualifications of employees, skills required,
management issues, and operations within an F and B business. The course explains how F&B businesses are

managed, and what are the roles of employees in these businesses, in addition to different service styles used
in different cuisines and cultures.
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This course develops students' understanding of the use of financial and operating information in planning,
control, evaluation, and decision-making in hotels. The focus is management accounting and financial
accounting for hotels. The topics include management control, hotel financial statements, financial analysis,
cash management, cost management, internal controls, product and services pricing, operational budgeting
variances, investment decisions and feasibility studies.
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This course introduces students to the main concepts of sustainability, its standards, and objectives in relation
to tourism on the local, regional and international level. It identifies the three main dimensions of sustainability
(socio-cultural, economic, and environmental), the negative and positive impact of tourism on destinations, the
gap between theory and practice, and how theoretically sustainability is perceived and how it is applied. It
provides students with contemporary trends in tourism and sustainability such as social responsibility and fair-
trade tourism. This course requires field visits to tourist sites such as nature reserves and tourism organizations
working for the welfare of locals, economy, and environment in Bahrain.
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This course introduces students to the modern concept of marketing and deals with multiple topics aimed at
introducing students to the concept of digital marketing in general and in the field of tourism services. Students
will study the development and implementation of digital-marketing tools such as email marketing, web-based
marketing online advertising, and social media. The course will enable students to develop wide range of skills
such as: SWOT analysis, finding target audience and employ social media for promoting tourism services and

activities.
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This course provides students with knowledge of software and information systems used in the various
hospitality and tourism businesses worldwide. It equips students with skills in Systems used for Front Office and
Back Office functions (OPRA and Galileo) and Systems used in travel agencies and tour operators, locally and
internationally (Saber). It enables students to manage information about tourism businesses, activities, and

tourists on the web.
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This course introduces students to basic concepts of tourist behavior and the travel decision-making process. It
equips students with the necessary skills to segment the tourism market, understand the tourism demand and
supply and the key features of the local, regional, and international tourism market. It includes also how the
marketing mix can be applied and related to tourist behavior and satisfaction when visiting a particular tourism

destination.
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This course provides students with concepts related to strategic management in travel and tourism. It covers
different subjects such as: basics of strategy as a process, analysis of the micro and macro environment of the
tourism institution, SWOT Analysis, the strategic option taken, evaluation and implementation of the strategy.

This course reviews several local and global tourism strategies.
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This course aims at giving students the opportunity to apply what they learned theoretically during their four
years in real work environment and businesses. It will enable students to apply skills and knowledge in travel
agencies and in other tourism institutions. Students will be trained on the operations of the travel agency, such
as designing individual and package itineraries and tours, flight and hotel reservations, events, meetings,
conferences, and other tourism-related reservations. The student conducts internship (1) after completing a

minimum of 75 credit hours.
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This course prepares students for the transition from university to the workplace through a second training
experience. Students will be trained on hotel operations. The student conducts practical training (2) after

completing a minimum of 116 credit hours.
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This course develops students' skills in designing and developing an innovative project related to the tourism
industry based on previously gained knowledge from previous courses. It provides students with sufficient
knowledge about innovation and its role in creating successful businesses in tourism and hospitality sectors.
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