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MA in Media & Communication | 2021

Year 1 - Semester 1 Jsaall - —1g3! &iwll
Course Hours Pre
Course C Tit] Course Major GPA
Code OUrse TIHe LEC PRAC CRD  Type requisite
JLaslg @le¥l 6 sl aalic
COMME01 Media & Communication 2 2 3 MR -
Research Methods
JLasyl sl o6 dbasll olalasy]
COMM602 New Trends in Media 3 0 3 MR - Yes
Theories
EMe ¥l 8 Jlae ¥l 8abiyg 8,la31
COMMBO3 Media Management & 2 2 3 MR - Yes
entrepreneurship
Year 1 - Semester 2 Juadll - 1o diull
Course Hours Pre
Course Course Title C;Jurse Major GPA
Code LEC PRAC CRD 'YP® requisite

COMM604 Zoinolly &iod Il culslaill 3 0 3 MR Yes
Digital Cultures & Society
O9arialilly A3yl 8 agads oilul s

COMM605 Lal yallg 2 2 3 MR - Yes
Critical studies in Broadcast
Journalism & Drama
COMM606 Aobal g8 S sl 2 2 3 MR
Critical studies in Print i Yes
Journalism
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Year 2 - Semester 3 Jaaall - & vilill diwll

Course Hours Pre .
Course Course Title C? e l\ga;:r
Code LEC PRAC CRD ype requisite
dalsll dulaglially lgall Jlasyl
COMM607 International 3 0 3 MR - Yes
communication & public
diplomacy
§ Il Bagauill g e
COMM608 gobsll Gagills Oed 2 2 3 MR - Yes
Advertising & Digital
Marketing
COMME609 sl JLasyl 2 2 3 MR - Yes
Strategic Communication
Year 2 - Semester 4 Juasall - & uilill &l
Course Hours Pre :
Course Course Title C? urse MGaFer
Code LEC  PRAC  CRD YPE  requisite
COMM699 stiwalallallu, - - 9 MR - Yes

Master Thesis
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Course title sy—dall oleic Course code Js—Sall ey

Media & Communication EleYlg JLai¥l Lé sl aalie

COMM 601 @d<¢]
Research Methods I

el pgle Jlan 6 disaslly dpasll Sgaull aalia Gulai 8 lllall Bl5a8 dusis I yydoll 1ia Sagy
s yaall Lapw¥ s@a;mg aos<ll figadll 9 Aalidall &3,<all w;vml.,. llall oy ngn_a.x@_“. LS .JLaiYlg
Apantig ddanljall dsaliall @alisll jhislg (tiayll gguinga sLialdiass Sle culllall i yat Gl y38ell Ruag 8344l
@asdall) d1a1<ly dyasll Zinyl cilgal aladiuwlg « 3,lisoll ailiell Sle cliy dgliai culluly Sl zoa @b
Jalailly (edel alladll Julatig gl Guldill tleganag ddaall alilially sganall Julxig shadinilg

{Gaglsrannll

This course aims to develop the student's abilities in applying quantitative and qualitative research
methods in media and communication field. It also aims to introduce the student to the different
schools of thought in quantitative and qualitative research, especially the Schools of Criticism. The
course seeks to train students on how to choose a research topic, test the appropriate study curricula,
determine data collection and analysis methods based on the selected samples, and use quantitative
and qualitative research tools (observation, investigation, content analysis, in-depth interview, focus
groups, media discourse analysis, and semiotic analysis).

Course title sl olgic  Course code y—dall yay
New Trends in Media & ol 6 abasdl cilalasy)

N . K COMM 602 @d—c]
Communication Theories Jlaiylg @deyl

21551 il &3 yaill Gulasll Siak (JLai¥l g @l alyail dbaall alalaidl Glllall by ye5 Sl dell s bagy
@9 (Jhaidl julaiill 6 dbaall slalai¥lg @ilaall an Lo alylas 2l1iSg (JLaidlg @dledl pgle 6 Lsae 155l
O8Il Bliymad die (elain¥l Jualgill i<y Jhai¥lg slagleoll Liaglgi<i mliykat Lgiyysl Sill ol daill

ealdly Llaall hai¥lg [edle ¥l agially JLas¥l sl yail dbaall alalai¥l dayy ) s3dall Rung .G sisll

This course aims to introduce the student to the modern trends of media and communication
theories, analysing the Schools of Theory that have profoundly influenced media and communication
sciences, as well as postmodern theories and modern trends in communication theorizing and in
specific the theories that emerged from the applications of information and communication
technology and social networks, since the nineties of the twentieth century. The course seeks to link
the recent trends of communication theories with the local and regional media and communications
scene.
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Course title o3—8all oleic  Course code 3—8all 3,

Media Management & eyl Lo Jlae¥l sl yg 3 ,laY]

- COMM 603 @l
entrepreneurship

dalw¥l Sl yn ¥ I ALYl (@dedl Sluluge 3yl] Jae o Gyl @ualaall las Sl 53éall laa bagy
Al 85Sisall JISEYI o3 &S e calliall (i)aly LS Lgishls @led) glhad b gl fayl ailosl] Slglaallg
el 3k Lingl capynill Jodting chagiunall sogonlly (aloinall (s sotiusll olof Lgunyeg danls &3ylad ay)liie

bl Jalaill Jasll dalas sling (Addyguuill lgallg &3 ,aill mledsll

This course aims to analyse the main concepts in media organization management, in addition to the
basic procedures and practical steps for launching and managing projects in the media sector. Students
will also be trained to transform innovative ideas into successful commercial projects and businesses
and present them to potential investors and the target audience. The training also includes methods of
creating brands and marketing materials and building business plans.

Course title y—aall olgic  Course code y—dall yay

Digital Cultures & zainallg dua Il oilalatl)

. COMM 604 @><|
Society

Laai delun 6 eyl 36lalll 1305 Gaag (alyll pasll 6 diad,ll doladll JST LT agd Ll yrdell lao agy
eliy g ciod Il Aslatll JiSiri L& JLat¥ly Slaslnall LagloiSs j00 @gh L] yiiall lia dugy LoS ajan [ %aine
uilindlly @i ydilly (AL6lidlly EaLaiddly gsdly (ielaia¥ly (bl ailuiger  poltall soixall
Ladsll Jaaill lyans sagan Sloipalyy Abliag dieloia¥l alsdall @ylaity Leloiayl Jisill Gyintg -(lasis
” ) agiiigll

This course aims to understand the mechanism of the formation of digital culture in the current era
and the extent of the impact of digital culture in shaping a new societal pattern. This course also aims
to understand the role of information and communication technology in shaping digital culture and
building contemporary society (with its political, social, educational, economic, cultural, legislative,
judicial, and other institutions), achieving social change, organizing social relations, and formulating
new paradigms to achieve digital transformation.
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Course title sy—aallpleic Course code s—8all say

Critical studies in el g e el

. u%).nd.hﬂg au:,..\}”u.n SRR ;_nL..ub.\
Broadcast Journalism & i COMM 605 @<
Drama

Os23ulilly dela¥l Jlao b dagslaoll mbaailly Lladll @al L] (blsilly Jalailly pupslls ioll 1ia (o
el dalge cgin by (Al Ilai¥lg Lededl aginall (rauin dcliall cia Lé Sl B¥gailly Lol jallg
Llse deliall oigl ;Jmu ‘ol:g_ll @L!;ujl sle g,n! o dagaall aileyydiilly Salillg éLL'::XI blail Jgaig JlaiVlg

Lgag Liayldlg

This course presents, through studies, analysis, and discussions, the most critical issues and challenges
in the field of radio, television, and drama, and the significant transformations in this industry within
the current media and communication scene, and in light of the globalization of media and
communication and the transformation of production and reception patterns and new legislation, with
a focus on the current general context of this industry locally, regionally and internationally.

Course title yy—aall plgic  Course code y3—8all ya,
Cr|t|callstud|es in Print 2l | Ld a5as Sl COMM 606 @L<
Journalism g

claall Bhant Joduy Loy délaall Jlas b dagyhaoll Lladll eal L) Glailly Jalailly guyalls y3éall las (in sy
Jréiue Gagaall aleyghilly Salill JISGl @daluall dcliag 2Lyl bloil Joai (Juai¥lg @dledl dalge «od ]l
L1193 Liauldlg Lisa ddlaall dclival all plsll Bluull Lo S il 2ot dalaall

This course presents, with (study, analysis, and discussion), the most critical issues raised in the field of
journalism, including the challenges of the digital space, the globalization of media and
communication, the transformation of production patterns and the press industry, forms of reception
and new legislation, the future of journalism, Focusing on the current general context of the press
industry locally, regionally and internationally.

5|



Course title J—dell Oleic Course code S3—8oll 3ay

International dalell ddulaglially gall JLasyl
Communication & Public COMM 607 @3]
Diplomacy

ol atlun s aledlely agslatll Sleliall sag «[odyll Joaill (s [gall Jlat¥l il guylly siaall Jolisy
e iglain 394 3hlie 4 @llall 139y lguilo allaal Lisg tlseisell JaSisi sale] Lo Lo ygag (gall olsll
dioulsilly aislatll g ailaiy¥l dnlell diwlaglinll cmlisyilyiul 1) ooayey LS .aiededl laantll 3,109 fua
o (Jlai¥l Slutuie ssiue leg Aalall Slulpall délea soime Sle jgayll eliy Syl yiuly (agiluiyly

@llell blin asy; lgblyiyl 6 olasll soall dblsll dfmlogliall ciylad (ol yiul

The course deals with the mechanisms of international communication at the time of digital
transformation, the role of the cultural and media industries in shaping international public opinion,
their role in reshaping societies according to the interests of their makers, and the distribution of the
world in areas of varying influence in terms of the pace of media flows. It also presents the
communicative, cultural, educational, and humanitarian public diplomacy strategies and strategies for
building symbols at the level of public policy formulation and at the level of communication
institutions, with a review of the experiences of public diplomacy of the great powers in their
connection with some regions of the world.

Course title sy—8allplsic Course code Sy—all 30,
Advertising & Digital o3l Bagaill g ey COMM 608 o>L_c!
Marketing e

cliy bl (hdling odyll Bagwilly el Jlao o dsdymolly dusdaill Slalas¥l fasl Gl j38all ey
Slaing o iyl AL Luka] wlgiall alide yie Lm.’:_l.s'\.i."xg aLal<inll duad I auide g dudagaill miliayil yicd
& dgialels (gan pulidg mibagilyiwdl oday @undil duwliall duylaill Jalasll uyally Jolity LeS . eloiad] Jualgill

-dtlgag dialdlg dilaa mi¥la e Bulaill

The course presents the latest theoretical and cognitive trends in advertising and digital marketing and
discusses the mechanisms for building integrated digital marketing and advertising strategies and
implementing them through various channels, mainly Internet advertising and social media platforms.
It also deals with the appropriate theoretical approaches to evaluating these strategies and measuring
their effectiveness, applying them to local, regional, and international cases.
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Course title sy—aallpleic Course code s—8all say

Strategic oAl Jlasiyl

icati COMM 609 @3<!
Communication

Jhatyl figay 6 3 olzally sl @ualiall 2 5l JNA (3o ddadill o ALIaill &b ynall elis ] sball lio dagy
e Gubill g @itla Yl dagiall Gripalill o adlisell dekriall Slaies lgiSde 6 ulsdally Laril i)
sl 6 aolall Jelailly sueill 346l85 Hlal 6 Slabaiall Jalall Jelaill Lgiag Jlaoll i u.o Baian «u_. o¥laa

. AlolSioll didygauill a¥LaTYl

This course aims to build analytical and critical knowledge by introducing modern and contemporary
concepts in strategic and institutional communication research concerning the organization’s various
outputs from both the methodological and procedural sides, with application to specific research areas
in this field, including the internal interaction of organizations within the framework of a culture of
change and external interaction in Integrated Marketing Communications Framework.

Course title sy—sall pleic  Course code 3—8all 3y

Master Thesis yriwaloll ddba COMM 699 @3]

ais of Gl ags 99 JlaiVlg @le¥l L8 sitwalell aalinl doleill ails yaall JS HLIA Gl Sidoll s agy
diall alga¥l aloiely (ode ¥l olall finll aclgdl ladg (JLad¥lg el pole Jlan b srimalall dag ol culliall
Aialell dag ¥ alis Jula oo Lesle agunioll duisll baylgunll l8agg dgule 6 lzioll

This course aims to test all the learning outcomes of the master's program in Media and
Communication. It aims for the student to complete a master's thesis in the field of media and
communication sciences, in accordance with the rules of scientific media research, by adopting the
recognized research tools and in accordance with the technical controls stipulated in the guide for
writing the scientific thesis.
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